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THE GOAL OF THIS PROJECT
WAS TO CREATE A NEW
TOURIST PRODUCT WHICH
WE CALLED

~FEEL MAKARSKA" .

The product was created with
the aim of presenting local
values through music, food -
Makarana Cake (product
branding) and presentation of
cultural heritage in an original
and modular way to be
adaptable and applicable for
multiple occasions / events.

The end result is a website
whose content we have
designed ourselves.
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ntangible heritage

(Makarana cake,

folklore and music)
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Digitization
(designing a
presentation
through modern
multimedia
solutions within
the TZ system)

_PRODUCT:

-Students create
themselves

-Sustainability






DIVERSITY OF
THE CONTENT
AND
EXPERIENCE
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IFWE NEED TO SHOW OUR
IDEAONTHE ONESLIDE, IT
WOULD LOOK LIKE THIS:

OSJETI MAKARSKU

What do we want to
show tourists?

How to display the
above?
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1) Cultural sightsand events

2) Enjoying food and drink - local gastronomy
3) Music and music events

4) Natural beauties

5) New experiences

6) Sports and recreation

7) Entertainment
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