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For ewor d

L L
Contrary to popular opinion, the Mediterranean D
a specific kind of |ifestyle, and a way of |[|ife
Mediterramgeam. As t he wor |l d faces mul tiple ch
overtouri sm, and rur al depopul ati on, it i'sS i ncr ¢
Diet as a concept, and a framewor k etnd edewve It oprdg u
This study is designed to be both an analytical ¢
cooperation and policy devel opment ar clumnrdi atnhe |

region. Therefore, as the futurpeadfbyhiet Medegeaec
i mportant t/A egbdawncddta aisnpithleat tlagse the potenti al
a more sustainabl e, aut henti c, i nclusive and re
communities across EUSAI R.

This wouldg not have been possible without the i
numer ous stakehol der s and EUSAI R community me n
stakehol ders and members of the EUSAI R Thematic
for mheiesti and contributions in conceptualising
tourism asset in the EUSAI R food, identity and s
willingness to cooperate were i nsmewarekntand i po ldie
recommendations in this study.
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lExecuti ve summary

M

The Mediterranean Diet is more than a model of

integrates food, geography, traditional knowl e
activities f ouAdr itlddrrioiciagnh oRiet g itolhne (viEddsPAdeR) t he t it
I ntangible Cultural Her byagdeofUnHuo maniNay i ioms2 EH u
and Cul tur al Organization (UNESCO), due to its
i nhabitants -lodnitahne rAedgiiaRE$SEQSAZ R} I )Y U It was fir
the UNESCO Representative List of the I ntangi bl e
the original countries of Greece, l'taly, Mor occ
include Cyprus, &Lro@tUNBSC@nd2®b3;t uMoro, 2016) .

The Meditergsiagriafni &s ea way of | ife that foll ows
sustainabl e, and shares knowledge through gener
gl obal chal |l engecshasnigceh asv ealtiomati es m, rur al depop
| ocal food systems continue to grow, the Medit el
devel op more sustainabl edr irveesni |ti cuwrtiTshna npdrraecnt @i ecyei
scope MNé&dirtaeare a nc obniceetpt , and the geographical an:e
Mediterranean Diet and its use as a tool for tou
EUSAI R countri es: Croati a, Gr eece-Herlzteglow,i n &l
Mont enegr o, North Macedonia, Serbia and San Mar.i

The analysis shows that the Mediterranean Diet
strategic and | egislative framework on the gl ob:
on the natli confalt hlee vVE USMd rRe ocvoeusnpt er ¢i itefisimga Ir It ya n t to t
EUSAIR strateghe EUaBewatr &gy for the Adriatic a
Strategy), Thematic Steering Group 4 (TSG4) for
Strataemgyt he EUSAI R Action Plan 2025.

The Meditercamettmhaditentent i ci ty as aonrliejsompmr aet iode
and communities which bBuppoetessarayt ditep cpmeedpredeo
Aiving filaesr iotpapgoene dentaygs k et i ng food from Itthei sMede t
i mportant for sustainable development of tourism
tourism demand and added valwue f or the | ocal C
systemt uruaplployr ts t he i ntegration of the Mediterrar
agriculture, shorttot shulpeplmoddlas nsGedaomraphi cal l nd
chains, i nnovati ofni,shainrdgc,transeabhompgy sbhbobhbdobat
further used in the function of wvalorisation of
However, the research also showed that there ar
further strenghtened, i n sourpdpeorr tt ot hbee parboltee ctto ofnu |
of the Mediterranean Diet. Such are governance m
integration of actors into value chains, support

N—
\\ N
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institutional pamtd $wantdem,g asmudp mor e. These are e
Meditenr ®net SysEW®Wmcouwntnroines irregivohai,cthUSaArleR not
systemically developed as their nei ghbouring EI
numer ous gooxamprlaecst iveer ee i denti fied, which c,an s
for knowledge transfer and innovation facililttati

Anumber of commwerehadkbkbbygémed, preventing the M
from reaching its f utlhe pdoetveenlto panhe natsE @S Ibiagsiuse Isf no ri
as

Fragmentianstoint ofjfioovrralnaammcae structures

I nsufficseanttorcalossoordi nati on

Weak coordination of agriculture and tourism
Il nconsistent | exmrd sopédrcapiacnalti onal

Rur al depopul ati on

Empl oyment i ssues

Il ncreased risks of c¢limate change

I nsufficient education infrastructure

I ncreasing risks of excessive commercialisati
the marketing of Me di t ewirtahnoeuatn scuuflftiucriaelnt h eiri
community involvement, or consideration of S

2 I T D

The findingsinndicdear etudshaatitincaebslleeco p méldé diof er r anean
Di et tiomUWSAInR, anrd osrtirtfayw mtgs t bE focused on the foc

A Strengthening macroregional cooperation
A Supporting |l ocal gmoedicseinzse da nedn tsemaplrli ses ( SME
A lnvestment in education and skills devel opmer
Al mproving digitalsimaat i deuwasiydsmcernesat i ng
A Developing integrated, culturalldesandaterowmi
management model s
A Empowering |l ocal communities (in particular w
family businesses and ot her s) ser \bat i kneny astc
transmission of Mediterranean cultural heritze
Ulti mately, it is important to understand t he Me
but a key strategic resource f orandneEWSAIeR orpenteinc
Thealvue of the Meldditgetrs aamkeialni tDy etto i nterconnect &
sustainability, I dceonnmtmutnyi, t li ieesalptplr opred e o G@aldt i vel
through regiohahgcotememdpbinctsyuppodomdnatcti ve partic
by 1l ocal communities, the Mediterranean Diet ca
creating a more resilient, inclusive, aut henti c
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21l ntroducti on and cont exha a

Medi terr ane-ah DN 3 CO I ntran

cul tur al heritage
The Mediterranean Diet (MD) was granted the tit!l
in @0by the United Nati onsCuBHdtuucraatli oGrad a n i Szcaiteinotni
due to its importance as an identidynbanBsi sefgbpol
(EURAI R) (UNESCO, 2013) . It was first inscribed
I ntangi ble CulturalnH201Q2 aby oOhe Homiagi bgl i count
Mor occ o, and Spain, and | ater extended in 2013
(UNESCO, 2013; Moro, 2016) .
The Mediteriacé¢amdédDitdhte acti vities related to fo
significant way. This includes all the necessary
harvesting, fishing, keeping ani mal s, preservin
shagi and eating food. I n essence, it assigns cL
within the MD, whi ch had been associated with
(UNESCO 2013; Moro, 2016)
The cul tural i denti tny tohfe tfhaec tMDt hiast iUNEISSQQ ahtaesd ri
soci al and friendly aspect of eating with other
foodways, is foundati onal for the cultur al i dent
the Meditegirameamnhus, the MD is not intended | u
institution. In this case, the soci al aspect of
touri sm.
The inscription on its owhi dopsowmientdg phertieicagea o
comprised of cultivation, harvesting, preparatioc
meals. This difference is very important becaus:
resides in the pr otedcattii com sahfi ppsr,a catsi cogpsp oasredd rt o b e
culinary name.
Ther efoodraey,, tt he Mediterr dmeamobDieet hmaeap ae sietmipsse f
the combi-oedteoaliosystem of the Mediterranean wt
number of components that comprise the Mediterr:
Medi terranean incorporates the path from | andsc
knowl edge, skill s, and traditions Adfvh @igisit, pee pl ¢
recreated daily, felt and experienced, by all i
MD concept, and the geographical analysis in re
tourism devel opment in tbustriase, of ochaddfe ghen

N

\\ N

=2



Co-funded by
) »} efde REPUBLICOECROATIA IItEFTEY - the European Union

:&: Ministry of

EU Strategy for the . Tourism and Sport  !PA aorion

Adriatic and lonian Region

EUSAIR FACILITYPOINT

(EUSAI DOroati a, Greece, I 't adHer z8Igowe miaa, MAInk amiea,
Macedonia, Serbia and San Marino.

Fi gur eMap of EUSAIR countries

Map of EUSAIR Countries

Slovakia
Austria B U EUSAIR members

0

Hungary

Switzerland B Non-EU EUSAIR countries

Slovenia

S Croatia Romania

France

Bulgaria

Adriatic Sea

Turkey
lonian Sea T
+ o
" &
Besi desashpecicng i ¢ di et , |l ifestyle, and heritage,
a sustainabbei &Anr Ragion through integrating ag
tourism into a unique and sustainable regnonal
2014, EUSA) R, In.doing so, the MD will pl ay an in
goal s set in the Fourth Pillar of the EUSAI R St
| eader in sustainable touri slm tays oMeltlhe sr emgitdrg.at
I n t&®dgalyobali zed economy, driven by continued ec

MD serves as a major driver of sustainable regi
the primary agricultur ali same csteccrt owi.t Hl hteh eMDt & rst icar
toward the realization of the United Nations Su:
to responsi ble production and consumption, actio

~N—
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the environment e ardetopmenhalf cities and comr
2015) .

There are many i ssulesnifarciairge a@,hei MAdiru diitn g thch

unevenly developed areas within the region, nd
Thentegration of the MD into tourism offers a ¢
publ i c heal t h, conserve biodiversity, and i mpr
instrument to promote culture, agr i chwelltpurbeu,i | an da
brand for the region that communicates excellenc

FigwRreThe concept of the Mediterranean Di e

THE MEDITERRANEAN DIET -
# UNESCO Intangible Culfral Herdage

IN . , — 4

- N /_\ ‘/_\g‘ QM /\/
% Ve <‘\£ﬂ &
T : : ==
N G Alr) S
d : ", LIVING TRADITION CONVIVIALITY ~ FROM LANDSCAPE
SN, HERITAGE & KNOWLEDGE & COMMUNITY TO TABLE
&

N
NN,
(@ @)

- SUSTAlNABlUTY! HEALTH & TOURISM RESPONSIBLE
] WELL-BEING & EXPERIENCE CONSUMPTION

e strategic integration of EUSAIR and TSG4 pri
t he-r emgicowomal identity. It provides a common
aboration amongst the coamtrRiTae fadfagaiveor Kdr i
rded by the EU, from the Common Agricultural
nic Action Plan, to the Tr anssciafifdinedPatgh avay f
ransform this culturcalnohdrci teange nien t(E ua opLesatna
; Eur opean @o,mnHusrsopoenan nCodmmi Egsi opeam. @ommi s

Th
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2022a) . These | egal framewat hkeitmil sbhgye nBedit drhraa
experience is |legally protected.

Howevern ,mabptintegration wi || depend on coorndin:
Mol ydocdrstisext we face (climate change, demogrhi
for an +<4weiddemnae uni fied policy respof®set.ouAks swme
adapgtommt an&k ddrailgul tur al processes, climate <chan
alternative models of production and consumpti or
on the planet, need to occur (Turngtkces af .{ he
Medi terranean Diet on locality, seasonality, anc
within this new dynamic.

I n conclusi olngnitahre rAelgiian iftas a unique opportuni
t hrough a starcatsegyh et iMetdipgler ranean Diet at the v
This requires continued investment in human <cap
digitalisation of the agrifood valwue <chain, and
wi ehabl e EUSAI R countries t o protect their i n
communities, andl@scvitdara sworelx¢peri ence that i s
sustainable for the environment. Coaoanbsudewedynot
just a |l egacy of our past, but a strategic pat hy
Adriatic and lonian region (UNES®®, 2013; Europe

Fi gwBreAnal yti cal andpmebhodol ogi ca

\ o=

* Local initia
* Food routes
* Cooperation
* Innovation

APPROACH A EUSAIR COUNTRIES.
Policy analysis A%
lo0l] Comparative analysis
. Mapping initiatives
QQ Case studies
‘.‘g‘ Recommendations.
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The goal of the study is to present the Mediterr
as a cultural and soci al practice that embodies
intergenerational &onweé ctdgeneand Blheiappreach wa
it connects the fields of sustainable touri s,m, C
regional devel opment . T
The methodol ogy combines policy anal ysiss, amadmpar
case studies of best practices, with the aim of
devel opment of sustainable gastronomic tourism
approach allows the study to identdgdogogd pmnd@trinse
opportunities for macroregi onal devel opment an
contexts and | evels of institutional devel opment
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S3Policy and strategic founda:

y

The policy and strategeanablt amgwoirkelii dabdlenpggneeyn t
sustainable Mediterranean Diet t oiudarstr.h egFiokkgyt hi
pillars of the Mediterranean Diet and its enabli
environmenitt ionp.ewHaheehsef or egi mditso chhaed elri ght on t
and to tahseseesxst ent to which it fosters the Medit e
The first aim is to dive into the stratkgic cor
EUSAI R Strategy and TSG4 Priorities. Af ter t hi s
framework of the Mediterranean Diet, susltoabianabl e
|l evel, the | evel of the EuropeahRUnbantraad, t he
the horizontal cooperation framewor k. A very in
|l egislative framework for the tourism and,agricu
which provides the fousdppobph ahgfthmewnrkgfation
Di et within the social and ecloommimarrc riengieamc( Eo
Commlssion, 2023, Eur ecpeean Commi ssi on, n. d.

3. Strategic relleygameetamwd td t he

strategl or kr amew

The EUSArRtfagintevwommki sts of three key pillars:

A The EU Strategy for the Adriatic and |l onian F
A Thehematic Steering Group 4 (TSG4) for Sustai

within the EUSAIR Strategy

A ThEUSAI R Action Plan 2025.
At t he hefarameWsrthkhies creation of synergies that
where the MD establishes a natural 1link unifying
l oni an basins. Thi sdeatlaiglnente nitn itshe xpurncpadry Comi
AJnl ocking Comparative Advantages through the Me
the Adriatic a@6Buftopean Remmbasion, 2025b).
The successful i mpl enttnrtaatte goyn aoNdttiEhhas APURRZANS Rwoe2 5
asthe Interreg ADNMEDONMraghaBlLUdoconti nue-bbodsesmuppol
cooperation (European Commission, 2025a; I nterr
E u rME D Programme, n.d. t.menmtosnt ii muelklumanvceataipo i ,a |
digitalisation, and compliance wi tAs epcrod wigo ucsally

i ntr odhuec eMD, its mor e-itthapnr ocavildeegsacay pat hway to a r e
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way ofi nlicioet emporlidreyngamd whadet moowsmer i ty for
gener atnidons ving reminder of the uni dqguweimat ureg i an
in a globalised world. Quality of work and empl o
tersmstainability of any of these model s. @

The EU Strategy for the Adriatic asdal-magBaoanBREegi
framework aimed at promoting economic and soci al

EU Member St atEdJs cond{tEnoe@pean Commi ssi on, 2014)

devel oped by the Commission anodnitame Roea@u motnr:i eEsU ol

States (Croati a, Greece, ltaly, Sl oveni a) and E

Herzegovina, Mont echemir @, Slerhiha)Maddadred SSamt Mgy i

consisted of five pillars:

A Pilli®& uk Sustainable Economy

A Pilliconhecting the Region

A Pilli&nv3ronmental Quality

A PilliSus4ainable Tourism

A Pilliamp5oved Soc{BuUr €@Gpbesi GafmMméssi on,
FiguwurePillars of the EU Strategy for the Adriat

ok

———

PILLAR 1 PILLAR 2 PILLAR 3 PILLAR 4 PILLAR 5
Blue Sustainable Connecting Environmental Sustainable Improved Social
Economy the Region Quality Tourism Cohesion
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Pil liaSus4t ai nabl-¢ sTauriitdn al for driving jobs and

pri mary objective of diversification and i mpr ov

produatismari | vy, Pillar 4 focuses on three themat:i
A Kacilitating digint@f amé goeen stmr amsli ciud t ur a
A Preparing for the future: kinowledge, skilvws
A AiGreening of tourismiproducts and services

As niche for,mssuocghasadosuomemi ¢ andttuouaat VvVbDsrtems
spendinWg r@aduce pressure on coast al citié&s duri
objectives altihgens ed i pr(reeddS3IAVt Rag sthh d .

I'n widem ttéremshdmiiami ¢ egi on, the MD provides a
di fferentioant evd tthien nehgei gl Whbhdbkespoeadsmcmaokiet. col
wi || occur once regions can | everage thé&he comp
MDcaenabl e the region to establish a registtlc¢camt a
foster andcrceuartaitvee tuhsee of it s ,unwhyiuceh iing afngli Iby ea

j ust with the EUSAIW t$t rtateegl US AIUR Aadtsioon Pl an
Commi ssion, 2025a).

Within this fThaeamawock Sreleei md iRiulsitari n4a4bl e Tour.i

(TS@4nder the EU Strategy for the ,Adriratsiponamndl le

devel oping sustainable and thematic tourist rout
(

heritage BBUS AMIBh,d s1.a .l i ving heritage resource t|
crosesrder itineraries around olive groves, Viney
the importance of i nnovation and digitalizati on
beef it from &2nhecbtedl exypyerience of the MD whil
authenticity of t he MD. The recommendation fromn
Cul tural Heritage suggests utilizing cul tur al

devel opment (EuropeanT&€oimmi ssieadd,, 2022b)f. TSG4
strengthen human capi ttahlr ougWSAINR,r elmsd.ng the qua
tourism and agribusiness sectors. Mof assienal $ hw
ar e rsuing meaningful careers supporting tradi

p u
educat'
i clud

ion and training on how to share the Medit
[ i n

g through particimpaadanobi étn It miet UNEISC® M

Mor eoheRevitsed EU Strategy for the Adriandw and
EUSAI R ActionfBctcahi 2826&s gr eeni itprraonvsiidiei so nt asrtgreatt:

creating an integtaredghoumiceoemppraduvon of cul tur
(European Commi ssion, 2025a). A holistic approac
educati on, nutrition and I|ifelong |l earning. To m
i s clrittod cianvest i n education about the Mediterrar
approach is supported by the UNESCO How to Cook
which highlights that traditional Oi e 2OT2hSiYsp por t
alignment of policy offers a wunique opportunit:

N—
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promote Mediterranean Diet tourism as aaltomei sm
cultural theme.

Toget her with t he fAZ®rseteanbilnigs honie nfto ua fi stmhddSke e mé c ,8r an
the new EUSAI R Action Plan 2025 (EUSAI R, 2028Y% w
iPromotion of the Mediterraneaon sDiaet H&ab8delllRoaccatli vOr
under thd anemw@abdses touri sm theme and thus for mall

MD and organic agriculture into sustainable tou
integration represents a major institutional a
necesfarythe type of coll aborative product deve
essential forbasedai oabil emMdevel opment .

Il ntegrating the Mediterranean Diet into regional
of short suppViynghBanmeby &supply stores and r est
whenever possible. Thi s combined effort wi ||

transportation of f adda,t wvehpielmed s & &gpsooranraglrloocwsirnyg st o
remain ¢dmmuni ty. Al of thesabsesvetenttiwathvedec
Commi ssion's Transition Pathway for Tourism and
whi ch promote a green and digital transition of

2022a; Counci |l of the European Uni on, 2022) .

3. 5trat efgriacmewof k t he Medi terr ane
sustainable tourism, &b Ad RI t U
countries

The strategic framework for the Mediter fdaenwedn Di

governance systenpadlhiadi dgsh ooraptoeetved , | evel of th
as well as the | evel © E u recapcena nE UCGGoAM R scsd womt, r y2 0 1
Commi ssi on, 2025a). This relationship allows for
whil e simultaneousdy druinvwcetri ofndrngs wasst aai nkabl e agr.i

guality tourism (UNE$CO, 20183; FAO, n. d.

3. 2. GlL.obdalamewarlgol i ginsd,i tuti ons and
I ni tiatives

Globally, the inclusion of the Mediterranean Di
I ntangi ble Cul tural Heritage of Humanity has si
2013hi s resulted in the developmemphasi Ketyhe@oh e
of sust ai abl e devel opment of touri sm, whi ch |
Mediterranean Di et .
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The over adc lciompra@ hensi vpemegnlto bfarl a ndeewoerlko i s t he U
Agenda 2030 for Sust ai narbdbued tTae wnmealbd pemehetv e | o p me n |
(SDG

s)Especially relevant in this case are the f
A SDG End hunger, achieve food security a [
sustainable agriculture
A SDG Bnsure healthy |ibes ngndaolplr aangea sat we | |
A SDG Bromot e sustained, i nclusive and sustai

productive employment and decent work for all

ASDG EA2Asure sustainable consumption and produ
A SDG Xbhbnserve and sustainably wuse the oceans,
~sustainable devel opment
A SDG 1Px:otect , restore and promote sustainabl
sustainably manage forest s, combat desertif
degradation and halt biodiversity | oss.
Fi gwbr eAlignment of bhPi Medwt ehraheaAgenda 2030 for
Devel opment , and Sustainabl e Devel opment Goa
WP, UNITED NATIONS SUSTAINABLE
5‘ % DEVELOPMENT

; $ AGENDA 2030 | G#ALS

ll‘ for Sustainable Development o

ESPECIALLY RELEVANT IN THIS CASE

GOOD HEALTH DECENT WORK AND 1 RESPONSIBLE
CONSUMPTION

AND PRODUCTION

1

14 ELSIEFLEOW WATER

AND WELL-BEING ECONOMIC GROWTH

End hunger, achieve Ensure healthy lives Promote sustained, Ensure sustainable Conserve and Protect, restore and

food security and and promote inclusive and sustainable consumption and sustainably use the promote sustainable

improved nutrition well-being for all economic growth, full production oceans, seas and use of terrestrial o
and promote at all ages and productive patterns marine 4 Y
manage forests, combat

sustainable employment and sustainable
agriculture decent work for all development /

desertification, and halt
and reverse land
degradation and halt
biodiversity loss

Besides this, tliGémndails Cordei mgo EtidiCtEd efveld opewr ibyn
the World Tourism Organizati on, as it is the f

N—
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sustainable touri sm. Foll owi ngOnéi Bl arndte SNIWMTDI' 1
Touri sm Prfairnassmmeo accelerate sudtpiodabtei concid
tourism pol i ciAddiatnido realalby,i cthlee r i t i deav St opecdglhy
Worl d Heal t h p@rogrderdiéesslagsgtmdoemr, med gui dance based,—on

and ethical frameworks MO
I n additionsetta iprgesyv ifdirngt he preparakéypyni asadi tomnhis
in the area of tourism, &rdinel ataendh ks iBgeitfsi carth
contribution to the valorisation, pratection and
A Gl @ab United Nations organisations:

o The Uni ted Nati ons Educati onal , Scientif
(UNESC®) specialized agency dedicated to
cooperation in the fields of educati on, S

0 Th&ood and AgricultureaOrsgparci adt izend @BARO)
Uni ted Nations that | eads international e

o The United Nations Environmdrhte Rma @ reamnie t
l eading global authori ttyr @amsftdhrema&tnivd m aln meh
the triple planetalriymeatrd sdsan grdae uched, sdlrsa nsal
and biodiversity pwolsisyt iaoid darmde wadtsea s of

o The Worl d Tourism Organi zatthhe WNJINt o uNatin
speci algieznecdy f or responsi bl e, sustainabl e
touri sm, consisted of with 160 Member St a
over 500 Affiliate Members

A Other economic and devel opmental organisatior

o0 The Organisation -bpero@cimamamiDev@d opment ( (
an international forum and knowledge hub 1
in public policy, consisted of 38 Member
North America and South Rmaeiifé¢ca to Europe

o Worl d Bmalvdlouri sm Cotmei on({WTHCobal body
the travel and tourism private sector and

o The I nternational Counci | on Moamumemts a
government al organi sation wor king atgee cons
sites around the worl d, and the only wor
scientific techniqgues, t heories and met h
tangible and intangible elements of cultu

A Regional (Mediterranean) organisations:

o The I nternational Centre for Advanced Med
(Cl HEAM)Medi t erranean intergovernment al or
member states (Al bania, Algeria, Egypt, Sj

Mal t a, Morocco, mPhrTwrgkady,) Tuni si a a
o The Union for t he Madi tienrtrearngeoavne r (nwfeM)} ,a |
bringing together the European Union Memb
the Southern and Eastern shores of the Mec
cooperation
A Speciadrigaeni sations:

N
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o The Mediterranean Diet Foruemmatag d oinn ( MDF6 k&
Association for the Development of the M
fundamental value of the Mediterranean Di
and industry
o Il nnat i onal Foundati on of Mecdietaetrerda n ena'm200i4
a pol e -doifs cmuplitiinary knowl edge and expertis
for tvimd orré zati on of the Mediterranean Die
o S ow Food | naemgn athiad naro,ve ment of | ocal g
uni ted by the common goal of ensuring eve
and fair food, dounded in Italy in 1986.
For exaampyVyeh@NMESCO initiatiWNeBSCCealhi ae tCheéies N
(UCECNCities of Gastronomy initiative, encourage
driver for urban renewal and )s ocAinale npdhaess iso ni s( Y

commensoarl ietayt i n,qa st maquetimpror t ant socebdbhtaonshi pg W
communities.

Then,|l nttheer nati onal Centre for Advanced Mdadisterr al
examined Medit ey rfamedanarcdil diuegte sustainability, a
guidelines, and eviaawdDithe aBledint emtany that hol ds
| ocal knowl edge, seasonality, diversity, and col
n.-d) .

The Food and Agri cul tbuerle eQregsa nihzea tMeodni t(eFAG)nean
eample of a sustainable agrifood system and supp
consumers eat in the Mediterranean and how the
better world through healthy and sustmma;thaFbAC f ut
n.-d; FAGg) n. d

Al so, gl obal reports by the UN Tourism (UNWTO) ¢
on Gastronomy Tour i sfnroodleméseygt rmeottea vieowr f or trayv
opportunity for countries in EUSAIR to export
Touri sm, 2017 ; UNWT O, n.d.).

Through their activities, progr ams, and i niti e
safueagr d, support, and promote the Mediterranean
food system, a foundation of healthy Iliving, and

3.2.2trategic &a&at a@me Wwetvhkelurmfpean Uni on
The devel opmasedofsuMDai nable tourism products ir

with related EU policy frameworKks. This is wver
opportunities ffoirnasnycnienrggyt haantd hcaove not yet been

N—
\\ N
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Speci ftheaElyppean Union has a very sharp strat ec
devel opment , including in the area f touri sm, -
This strategitheér Ble twoiusk i fsrma gonod n tceyd , bhut ciamt ebger a
segmented into several thematic areas.

Mp

Besides the EUSAI R strategic framewor k, t he EU ¢
(EUSAI R Strategy), Thematic Steering Group 4 (T
EUSAI R ActlomheRaIkananZdOZoSv,erarching Euarhep eair opreiamn

Gr een .IDte ad iom®p rpovli-ideeygauli dance on sust a, nfarbdm dleiviedt
to environment, touri sm, and food.

Secondthe key strategic framewoboh bbut hemEunopaed
futBWeStrategy for Suasst aa ngaebn eer afrlo ufrri asame wor k f or

sustainabl e, resilientTrammd t dibgi tPalt hivagr iasom, Ta
operative document that smpearndidcisgistpelcitfridtmdsibteips
of which require the tourism sector to be more

(Council of the European Uni on, NaOne2;y,Eurhoep eTam nG
Pat hway for Touriakmhoddeatsed rwimt mcstoss the EU, i
digital transitions as the key drivers for the f

For the EUSAIR region, this may mean a transitio
di ver sceu latmmrseed model s. The Medi terranean Diet S i
(UNESCO, T2hoel 3Eur opean Agenda fer theurniesmes? 0 EWU
framework which defines priorities for toerism,
and

skills
Further more, tourism plays an essenti al rol e [
Commi s,aidhs,0 the framework for the devel opment 0]
cul tur al heritage is i nterhtewiheeddi tweirtrha nteaouer iDsi ne,t .
European Framework for ActprowmviohesCutlhairmadl iHey ift
protecting and promoting intangible asset s, i ncl
soci al cohesion andr apegamn@d mmideelnitag,ycdEREH) f or
integratedoapptbéaalyeakes into account both soci
otheri Egropean Commilssionnneedi@edi)t eoranean Diet,
is an intagregi bhlte widri thn®eed fwriuggrees" pratectesh ahdt
rat her than simply being viewed as t'lhoédj €atslr Il
Heritage Forum (an infor mal Commi ssion expert g

exhanging ideas and bestEpragdamceCapi tAEICHEJA @l
initiatadcdki,t opmpa fitedlsoirt pr otnhoet | Mgdi t er f &ne @ampe dHm et

Commi ssi-oh, anddsupportingouwmilgmr al diversity 1in
I n t he dfoomwad ns pogfc tFfagama Itloy Foriks St heategyategic fr e
the devel opment and financial f arcairlm ttaot iFoonr ko fStarg
and the European Green Deal (EuropeaahalCopami esi o
systems, organic agriculture, sustainabl e consur
i mpact . The European Green Deal, through its Fe

N—
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sustainable food systems wiltd fterrtiheorval odievatio
traditional food product s as a component of S
CommissionConZ:G2u05)|vely, the European Green Deal
Strategy, i s a regul atnogr yt ob ahseiasl tthoi eari da nidn stursatnasiil
(European Commi ssion, 2020). MC

For regional deéoké nipone aB @Gimade Specialisation St
repr ekseeyntpi I |l ars for financing projects in the a
| ocal devel opment, as well as for guiding regio
ni che areas-gasthoas oemd s m, and mor e.

Tourism in the Adriatic and |l onian region i s ver)
for exampl e the tourism sector must respond to
|l ess snow ¢ erage in winter andthivehegr af-émpéri at
related tou sm and even cul tur al tourism (Tur n.
versify t tourism product and | essen depend:¢
l tural an gastronmomiB@g.l ek ﬂmiieglcteisey'lelairfesty
, countries in the EUSAIR coul
uri st season and generate i pul ses for visito
creasi ndgent hoen bcuoxrast al cul tur al tourism areas,
errun. For this reason, other thematic policie
tourism and MediteEWaBeadi WDéregi,t ysuSthrtadts® gy
Sustalimadnd Smart Maqbialnidt ynoSter.at egy

d create new opp
r

Fur tmoere t he intersection of health, demography,
area. As the population of Europe ages, t he mail
growing. The MD yi sa sssceisesnetdi fticcapr omote healthy a
di seases, making it a powerful i nvestmenttjn po
2024). Policies that measure and mitigate fraildt@t
can beut hietion basis fBoorc c'urzezsot @a2taillke " muraalk!l i (c
of public health and tourism policy allow count
health conscious demographic of vndiwelrlsheiwhg | cf
own agi ng popul ations. This govelrmwualceagmmroaals,t
i nclude obust | egal structures at the EU and
al

et , 2 25) .

a
n

The Mediterrankean dHDirdapmay to | ink all of these
| oiwmpact diet supporting | ocal Sbstodiinweblsa tfyo ad ds:
in the Mediterranean region need stronger ties
the environment and | ocal echremdeser vacedep €h dHE«
b). The MbDhacidgshaads enabl es areas to reduce their
and enhance their resilience against cehceosnotmo ¢
regi onarha kiong .cy

N—
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3.2.RBelevant strategic framework on t

EUSAI R countri es

Each EUSAIR country has integrated the MD [gnd
devel opment goal s:

A

Cr oatT hae Nati onal Devel opment Strategy 2030
Devel opment Strategy 2030 focus on authentici
This is supported by the National Plan for Su
the Agriatkegyr @080t and the National Pl an fo
and MeO@adB02(7Gover nment of Croati a, 2021 a, 20

Croa&at iSamart Specialisation Strategy u-hedl 202
territorial hrdewgeH opmeoangedr connections betwe
food systems, bioeconomy, and regional value
Greethe National Tourism Strategy and the Gre
(CAP) prioritizebDG/hPeGIlprpornoodtuicotns o(f GoRr evan ment
n.-gd) .

I t alTtye Strategi c20T2dBOr2(7Bimamwrd adtrategi co del Tu
Nati onal Strategy for Sustainable Devel opmen

and the Italian CAPRP2OH7/GavegnmePlt anf 2023l vy, 2
n.d.).

Sl ovemha: Sl ovenian TQeQoOZR2emd8nXt r@margty Speci ali
Strategy (S4) position the country as a bout
Sl oveni a, 2022a, 2022hb) .

Al bamih&: Natianady Stor Sustainab2@iB3®23nidsm De\
the Strategy for Agriculture and Rur al Devel c
of Al bani a, 2019, n.d. ).

Bosnia and HErm:pdag)qmmas Tourism Devel opment ¢
and RDhewdl opment Strategy to integrate | ocal
and Herzegavi#agd.n. d.

Mont enéelghreo:Touri sm Devel opment Strategy to 20
Devel opment Strategy focus on r wrtaln edgirvoe r sni.fdi
a, H)d.

North MacleheonNaat:i onal Tourism Strategy and Na-
and Rur al Devel opment emphasize the connecti
(Government of Norat,h #dNadcedoni a, n. d.

SerbTlhe TobDevemopment2 030 abred y Agriculture an
Devel opment Strategy promote gastronomic her
n.d. ).

San MarTihreo:Touri sm Devel opment Strategy and
preserve t heisrt atr@éiwiuped niGorveer nment -@af @&aw. Mar
b) .

2. Aoroint al cooperation frameworKk

N—
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ism is viewed as part of a | arger ecosystem
areas maintain an ecological footprint whi
are various specific financiudltupradgr d mmes a
tori al cohesion projects, especially in,reg
My,
exampl e, this cooperation framework has ence
unity to manage thetfliowoofmavi shtoregargdfian
icance of the Mediterranean Diet, increase
m industry to increase awareness of how t
h
i

- o0

aut hent ihcei tecygmneonddi friecdaudc®nt of traditione
ities intentions, resulting from using tr a

ogr amme, Eur op darb,eNexrtiGeangeer at hb@aEUe g | PA ADRI
ogr amEner opean Territorial CoopeteriredwERBUOOTYr ar
rogr ammet erreg ADRI ON Pr ogr avkme ,Prro.gd.amment enr.rde g
for the Medi4®érranean, n. d.

he key stones of t Breaffiraenetwor kb p,eri B ¢ dqarea nknier o p ¢
r
r

Progr ammesf agchvastedaroen t he Mediterranean Diet conceé
ADRI ON Programme, I nterreg EURO Mediterranean (E
MED Heritage Progr am.

The Interreg | PA ADRI @NEBrogeamméer ansnaséeononiaal pr
in providing finahmaci eaér spppjoectt $ ot catossupport in
tourism sectors (Interreg ADRI ON Programme, n.d.
digitalisation of wi ne andancliinge tdiel vricutbhdéad,itwl
international mar ket s.

Fi gwr eHori zontal cooperation framework for the
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MEDITERRANEAN DIET — CULTURE, AGRICULTURE & TOURISM - 4’ \ . - s / @
Working tog for a %

AGR(CULTURE
Local produce
Biodiversity
Sustainable land use 7

7
cuuruns & HEer’AGE SUSTAINABLE TOURISM
i Traditions 2 M [DITFR RANEAN \ Responsible tourism i
Gastronomy s FUTURE Y, Authentic experiences
Identity N Local communities

HORIZONTAL
COOPERATION

KEY FINANCING PROGRAMMES w THE MEDITERR,

The I nterreg EURO Mediterranean a(nhEUROt eMED)v e Pnr
cooperation programme i n Europe, ai ms at cCrea
Mediterranean region through its objectives of "
Heritage" (Interreg EURO MED Progtiaameyesn. dr ¢s
institutions, SMEs, and | ocal authorities can co
the effects of Tthoiusr iesnns uorne st hteh aMD.t our i sm devel opr
t he r escowlrtcwersal ,u@ronn ahuicgh! biui |t whil e also addr
guality IiNltheheeseypmegrosmer the creation of re
supportscarmal Iproducers and tourism operators.
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3. Btrategicegianldattd amewor k for
agricultural sector at the J ev
H N
Besides the previously demomfse¢ectatee ishntragreagticofhr
the devel opment polomi@egobnt hel Adrregucres a s
l egislation (European Commi ssi or,) 202a3; rEugrud paet aer
producti on, defines standards for cul tur al her it
management (Bmmbperon,C 2022b) . It is the syner
tourism policies that is essential for creating
Accordingly, the |l egislative setting of the Euro
for supporting the integration of the Mediterr
interactions -bbnitame rAledgriioant i ¢ Eur opeanr oocmmi s s i
Commi ssi)T.hilne gli. sfl aa mesewor k i s compl ex, devel oped
bet ween agricultural policies, environment al p o
support a sustainabl e and -rreegsiildaieafit egoboremanat t
of these sectors requires a considerable degree
during times,whfen" ploegyaclr,i spal"i tical, and financi
di srupt tradltlmekahgfoFms bhep&US&AY R countries,
is more tha a condition of membership or candid
provide a safeguard for territori al identity
Commi ssion, 2014).
Moag s pecihfei ccaulrirye,ntt EU | egi sl ative period contemp
and green economy, as defined in the European Gr
I n this context, agriculture and bwturistmeradep emd
principl eschan na apglrwech. The 1l egal framewor k i
sectors aims at ensuring that food production ar
and publ.iAon heaétbonnect eld fsqoractehe SEUSAItR craegi on
Mediterranean Diet provides a ul tur al and ecol
experience.
Conclusiiwel yur@agand organic farming are intrins
Medi terreth,eamhiDdah advocate for natur al and minim
organic farming a fundamental aspect of the sust

Agai n, t h
DeaAs par
framewor k

e key and overarching EurEupegre aliniGare emo
t of the Eur otphaeca m Goedmor Pe &SIt hat esgy at e
for the development and fi nanlcti awi Iflac|

al so provide support for t he | egal structure

(European Commi ssi on, 2020) . The strategy <calls
environmentally sustainabl e foodcsysteesm.ofThihse dJL
consumpt i ebnasoefd pfloaonds and | ow environment al i mpa
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Addition&bmmont Agricul tur af orP o210n268Y 2 [{ eCrAiP9 d i s a
fundament al shift in how the EU supportst  rural
focuses on i mplementing actions, and financing,
guantity (Eur opeavwor €onsnpiescsiifoinc,al B2 3)i.tHVf o
culture by creating f undgicrhe mp s ddervaemhsa pime n te n
iatives, and sup rt short supply chains. Al
ism products bas on the MD tourism (Europe
p tectiamsf errur aandgrloavt &l K a
n, 2023) .

0]

d
environment al o]
ropean Commi ssi o

r

Additionally, LEADER/ CLLD (Links Bet ween Actior
Economy [/ doecmmumictay Devel opment) is a mandatory
Agricultural i PRpl emgntaendd tilsr ough Local Action Gr
approach is stil]l optional, but it has proven es
i S i mpl ement ed t hrough FLAGs. The LEADER/ CLLD
experience d¢&fi shaGs eandocal Action Groups (FLAGs
i mpl ement, test, and furt-hegi deaétl opjehei EZSARR
Projects funded through LEADER and CLLD are wusu
createong added value. They are based on real I
which makes their results more |ikely to | ast [
bet ween LAGs and FLAGs gradually Dbuil dtsi veescr it
Toget her, these initiatives create shared value

Mor eoweradvlaenci ng the NdewvwbMet¢i veryeModeh €A®T t he
provides member states with the fl exi bimeiettys t o o

responsive challenges and priorities i Hd olniimen wi't
region, flexibility is important to sustain the
Mediterranean Diet. The GCAePn eAmbcohdiiteesc tau rfed c, u swha c
financi al and |tsecheelmelsa sanmsd ifaogrmindecnohaatle measur es (-

in support of biodi-rberkitpgaedi emtid theadawthhent i
product s.

Within this context, tlEd) PDhai st gupphietnedhadlr ode
following, related s cifically to :the el ements
[
I

pe
A Geographical I ndiwhitcd onsest{&bNHi sh intellectual
product especially linked to tolie area of pr oc
o0 Protected Designat i(dno oodf aGirdi gniim e()PDO)
o0 Protected Geographi ddlooldnaindatwi oe) ( PGI )
o Traditional Special it

fodGdiaamdt agdi ¢ TISGUTr a
n

(European Commi)s.si on, S
Gl ensure that only products originating in the
traditional restrictions can carry t he Gl , act
competition, "food ptfi irgicryat i nogr purnosdpuecctisf.i e 8 u coh |
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i mportant to the economic resiliency of the I 1ta
threats affecting yield and income from cli mate
areas such a® rekegivVval d®#ulighe et al ., 2024) . Pr
enables EUSAIR countries to charge premium pgici
for quality to tourists. HH
The products from these schemesmbrassira,coguardantne
protection of traditional food product s, such a
(European Comm) ssThasenpdoduct designations for
are utilized extensivemgrhkegtthg toaoltbssmehadubshgy
that the product is authentic and meets the de
experience I n this way, they contribute to the
within the EUSAItRh g eqgd mme taintdi venessl of EUBAI Regi b«
use of these EU quality systems i sitnoits jalsdo aalr
creating a "gastronomic +ardmat itvoeu'r i tshh &t wwiol lardr
autheo and healthy foods.

Specifically for organic agriculture, the key EI
EU Regul ation on organic production and | abellin
2018/ 848xontains an extensive and stringent | eg:
organic supply chain, from seed selection to | ab
The regulation is intended to ensucroen sfuamerr sp | aayn d
above al |, t o mai nt ai n consumer trust in the 0
standards represent a minimum baseline to demo
sustainable agrifood systems.

The EU Action Pl an tf oof tohreg adreivee | porpondeuinct i on ( EU Or
sets an ambitious benchmark, that by 2030, at | e
be under organic far mi ng-e(; EErua mgaemnr nC Croanme ssib B,n , n
Organic ActimtnesPlamgamrioom goods demand and forti
chain, providing for environmental stewardship a
n.-d) I't is based on three axis: increasing the
t heupply of organic product s, and enhancing th
Conclusively, the EU Organic Action Plan (Europ
stronger focus on the Mediterranean Dieftgoodsocal
within sustainable, rural, and cultural tourism.
These two framewor ks, the EU Regulation on or ge
product s (Regul ati on ( EUV) 2018/ 848) , and t he
foundati onal ma <e If ialt@w dnvgei rn@mnreggani ¢ farming rel ate
and specifically thiet Mesdi & lers@laattéamdsad Dy eBEU f r a me w
previously mentioned, of both tourism and the Me
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4 The Medi t err asnse a ra Diestour c e
sustainabl e tourism »

The Mediterranean Diet is a tool for the-develo
l oni anrmgco@hi sonilsy nont t he sense of being a narr
but al so becaasdadoiiséemboadipegsnalach | tviuneteer f iotoar pr ac

agricultural | and, biodiversity, socamad icdembimsy
are mutually reinforcing.

The MD is wused by the Eur opeane Uniiwinngasanad mohdee |
renewall of Europe (European Commi ssi on, 2025hb) .

for MD's significance to tourism. When tourists
mealshey also experiechnoma tthhee dtooordi,esi tts productii

harvest calendar, jansd fwaaynsl aonfd d camidrsgc atpeeget her (
help form the understanding of a place and its i
The Medi terranean Di et coa nu-tnfaas eidl, i tsaet aed oat @&lsit fatl

focused tourism tandocemmubhigbkbdghbems of touri s
benefi t wildl not happen automatically, as it is
transparent valvwd iomaiorfs,| iprieggercu,latnrhebhpaeriyag
to link agricaunducel turoaurveam institutional pro
promoti ons.

To understand the context and phenomenon of the
sever al areas that need to be analysed in dept|
i nfluence of the Mediterranean Diet in touri sm,

been analysed through the | ensagfritchhétUNESC@nidn g
for sustainable touri sm.
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4. Th&edi terraneard ubicdti oinn otf hd o u

The following analysis wild.l demonstrate how (tnhe
is based not onlymphicasi onstektthadUNESCO int al
but also on its relationship with cuIturaI her i
i mpact on shaping the tourism demand and contril
shapinqtawtiheg, branding and destinati on id ntit.y

4. 1. The MediternameacobDitext and I mpl

the UNESCO intangible cultural h ¢

inscription of the Mediterranean Diet on t
hgi Cul tur al Heritage of Humanity constitutes
for the MD's Thariremogmiltoromaof oEUSAI R by |
erent purposes for touri sm.

)

oo — -
- 0O o T
— ~+ —~
—

purpose is to be a credible international f
t her mor e, Croati a, Gr eece, and I'taly ar e al |
ognition and therefore receive icnr etdhieidartye xwl
broad-eoniAdni aebcon.

.—r—:-no
> DO C S
® O = 0D

r purpose is to create opportunities for
m experiences (cooking school s, gui ded ma
farmngdt @y mmunity meal s) .

e
S

nw —

s~ >
D O S
- c O
x =

al |l vy, anot her pBur pesegifiotri oWWNESSIC Of oo d herita
el opment -bafsedereictoagest ems in inland, i sland
i-ladnnican region that arter euasnu atld uyr insom. pEUSAIoR hrm
el oped with the wunderstanding that the Medit e
ventionally produced foods and beverages, ar
el opment of sussac¢ihnabtenodmiuci denvahadpment in t
mi ssi on, 2025a) .

ocoaram
omoma®m —
3J<S5<-=-<>5>

e UNESCO designation has influenced practical

roughout the EUSAI R area and beyond. Croatian
voeui 't tourism narratives that directly | ink t
cused on these communMBDO efsun dlehd®dN EThnep el egt EQ 2 6
2 t give operational effect to thef UXNESCO
di r ne&Xh uBitems Est ong of a transnational t ol

2

|
n
s
t

(N o>~
(@@ o} Jen piien 3

:

S
)

t e
gs gether jurisdictions in WNEfTff Ma@nt@al ¢owmntd
[ strates both theostrehgtanadft WVNESEDI s e ¢
t des

ignation has enabl ed.
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FigwreThe Mediterranean Diet as a resource of s

THE MEDITERRANEAN DIET S e la i

CULTURAL HERITAGE LOCAL & SEASONAL CONVIVIALITY SUSTAINABILITY  LOCAL ECONOMY
Traditions, knowledge Roated in the land. Sharing meals, iodh respectful gthening i
and conviviality in tune with the seasons building connections use of resources and local value chains

as a Resource for Sustainable

More than food - it is a way of life that connects people,
landscapes, traditions and local communities.
A living heritage that nourishes both people and places.

\;‘I/( e
X

F

o

Farm & olive Local markets Cooking classes Community Nature, culture
experiences & food stories & workshops meals & festivals & slow travel

The Mediterranean Diet turns destinations into authentic,

A HOLISTIC APPROACH FOR A SUSTAINABLE ADRIATIC-IONIAN REGION L memorable and sustainable experiences.
@ CULTURAL CONTINUITY . @ ENVIRONMENTAL EMBEDDEDNESS ECONOMIC TERRITORIALITY WHY IT MATTERS
Living traditions, transmitted through generations Eating with the seasons, respecting nature Strong local value chains, shared prosperity .
2 + Traditional knowledge + Biodiversity & local varieties ; - § - Local producers l
+ Seasonal rhythms + Olive oil, pulses, whole foods |« Artisans & processors
« Festivals & rituals * Sustainable fishing practices + Restaurants & hotels
« Culinary heritage + Low food miles + Guides & experiences
+ Community identity + Resilient landscapes . i,:::;:“; and local identities.
| Builds a greener, fairer
i s i [t s sty b e 7 s
4G Heritage on the plate. Sustainabilty in practie. A better future for our region. unesco. ‘,—» EUSAIR g::g o
I't would also be false to assume that the UNESC
sustainable tourism. Moro (AYYSt6i)ffing aMMiDo ywhisch hies
act of taking a complicated, contextualised cul't
audi ences. When the MD is sal dead @pobgubi s$imtgoo
authentic activities (seasonal eating, using | o«
with the MD wildl be replaced with artificial \Y
tourists. Therences feampitrhical c @wvad a@ren-al | ngrwaesys i af
restaurants in Sicily identified substanti al di
and culturally understood and how it i s commerci
This qiusenftrlegy refl ect ed Alehdiotugrhr ssrfehaen amgarnusse d | nst
of the more cultural sense of aut-hestedityg phate
The way forward for destination manager satammrd pol
as a tool for preserving culture rather than jus"
from both the institutions involved and the comn
However, UNESCO status should not be interpreted
recogni tion can i ncrease visibility, but it C

~N—

\\ N

™



Co-funded by
m REPUBLIC OF CROATIA MnmiLernr e” the European Union

:iﬂMmlstryof

EU Stra A= Tourism and Sport  !PA aprion

Adriatic a 1d onian ch;icw

EUSAIR FACILITYPOINT

standardi sed narratives and symbolic oiveelrluys e .
vul nerable to this I’ISk because it is already gl
al (2023) show tha even in Sicily, a highly s\
of the diet's holistlc meta ncilnige nitss lainndi tneadn ya npopnegr
i s frequently perceived primarily as a healct hy
environmental , and territori al model . This find
without interpretmandn maty weak emsteheeheritage m
product sustainabl e.

4. 1. Phe relationship between the Medi

heritage, and tourism

The relationship between food, cul tur e, and tour
oer the past two decades, evolving from a periph
a substantive field of inquiry at the intersect:i
and tourism studies. Within thes Mbdoader anedrel
occupies a privileged analytical position: it s
practi ce, an ecosystem service, and, increasi
Understanding t he MD' s fungagiomg iwi tthoumu Istmi prleec
conceptuaflriosmtiitosn ant hr opol ogi cal roots in the i
community identity, to its contemporary framing
of EU policy.

The nothe nMeodii tterranean Diet progreyvysavel yDevoi w
and Berry, 2015) . First, it was considered merel
sustainabl e dietary pandgtrinti ¢ m, tfhaoesd,jemivd Irrtpounenteantt
and sustaalnlabfiodrimmya new model interpreted as a s
frame the Mediterranean Diet explicitly as a s
bal ances heal t h, -ceunlvtiurroanlmeaatd desam@Em®mons , emphas
protecting and promoting this di et can help re
constraints (Hachem et al., 2016). It also conne
sustainability, sihtoewri rnggn etama tditehe cMend serve as ¢
rethinking food consumption in policy and pract.i
The foundational and conceptual wor k was | argel
Ancel Keys' l andmark Seven CoudtibPé®sStudeg ©6frs
international study t o i nvestigate di et and (.
Mediterranean populations as <conferring signifi
decatlesg scientific cdmsercoanei ¢ m & @dakdni otwdnraraasn et ahne
di etaryi(Maotrtoer 2016) . Yet the significance of t
epidemiological findings, but in the cultural | e
f oodways att ©Dhe aomentnit ernationally recogni sed s
groundwor k +endanlgavérthese foodways as heritage
model to cul tural heritage marker was formali sed
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of the Mediterranean Diet in 2010, whi ch was ex
and Portugal alongside the original countries of
2013; Mor o, 2016) .

Conclusively, the Meditemriamgpamt antet med alndfsoud o
nutrition with sustainability goals, offering a
and environmentally responsible food systems (FA
as a terrciutldruirall esrywdstem embedded in | ocal econo
since it can support rural devel opment , cultura

consumption (ClIHEAM, 2012).

Theoretically, the significance of the Mediterra
by considering the intersection of three streams
framework of the "touri st gpazeed,0"miwbhaincthl yh apsa stsriavnes
predominantly experiential (doing) in how conte
they visit I n this regard, contemporary travell
order to seek out «&pteraretnicesand aséresonyhaen t hey ¢
them (OECD 2012; UNWTO 2012). The second type of
and place branding, which demonstrates how ¢ omj
utilized to prsometaevecdinf varemas tourism products
al 2023). Third, the numerous recent proclamat.
articulated from the FAO, ClI HEAM, and European C
of di etbeynspasuch as t he MD, for pur poses of
environmental sustainability, but also creatingl/
viability (FAO/ CI HEAM 2015; European Commi ssi on

Framed this waey,cdnceaptswdltiszdatni drh of t heé iMD nags wt
cultural ibaedsbapeis both materially (olive gr o\
communal ovens) and i mmaterially (systems of k
practiincteesr,generationality) |lived and expressed.

durability as -avhitberibaml asdetri tage (structures
deteriorated and damagedbansiesds ithgur iasnmd awshsi &l ted enveec
only seasonally, aspects of the MD are recreated
the tourism experience created from the MD exi s
providing tourists opportuniittihesc utlot uhraavlie haeurtihteangt
the soci l'ly constructed performances of cultur
gain of the performer.

FigwBreThe relationship between the Meand etrouarniesanm Di
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THE MEDITERRANEAN DIET
CULTURAL HERITAGE & TOURISM 4%

A living connection that nourishes people, places and the future

O © ® ©

FOOD & CULTURE SHARED HERITAGE ~ TOURISM EXPERIENCE SUSTAINABLE FUTUREMS

Food is a cultural Shared meals, rituals Travelers seek authentic, The MD supports health, =% /
expression shaped by and build i i local economies A
traditions, knowledge community and that connect them to and responsible tourism ‘
and identities. social bonds. local life and culture. development ,
—— z 3 Y e -
THE MEDITERRANEAN DIET: FROM NUTRITION TO HERITAGE TO TOURISM RESOURCE A LIVING CULTURAL LANDSCAPE
1950519605 19905-20005 2010 unssco INSCRIPTION TODAY I,"‘:F':;d;:";:d":::;*‘pi:x:s“;"f:z;;: "'::’;f::le
@ \ / . 2%
HEALTHY DIET SUSTAINABLE PATTERN CULTURAL HERITAGE TOURISM RESOURCE h
The Seven Countries. Recognized as a model that The Mediterranean Diet is A source of authentic -
Study highlights the balances nutrition, culture, recognised as Intangible experiences that supports OLIVE GROVES LOCAL MARKETS  FISHING & TRADITIONAL KNOWLEDGE & CONVIVIALITY &
health benefits of environment and Cultural Heritage of communities and & LANDSCAPES & VARIETIES PRACTICES TRADITIONS SHARED MEALS
Mediterranean eating. economic well-being. Humanity, sustainable tourism.
A heritage recreated every day through social practices, connecting people, place and culture.
THREE PILLARS LINKING HERITAGE AND TOURISM WHAT THIS MEANS FOR TOURISM
1. CULTURAL CONTINUITY 2. ENVIRONMENTAL EMBEDDEDNESS 3. ECONOMIC TERRITORIALITY . . -
Identity, traditions, knowledge Nature, seasons, biodiversity Local value chains, livelihoods @ Authentic, place-based experiences beyond ‘Just eating
) Traditional pactices passed Seasonal and plant-rich diet (,_ Connects producers, processers, @ Supports gastronomy, rural, cultural, health and active toursm
% through generations {olive oil, legumes, whole foods) & restaurants, stays and guides
s Festivals, rituals and Use of local resources (‘3 Supports rural economies 9 Slower, deeper, more meaningful travel
community celebrations. in a sustainable way ind local employment
o Praserves intangible heritage and local authenticity
Intergenerational knowledge Biodiversity and landscapes Creates strong, transparent
and skills s part of the food system and short value chains

@ Contributes to sustainable development of EUSAIR region

Strengthens locs! economies and keeps value local

GOOD FOR PEOPLE GOOD FOR PLANET GOOD FOR PLACES £, GOOD FOR TOURISM -~ ¢ e« SUSTAINABLE
P
@ Health, well-being, @ Biodwersity, climate, @ Rural development, Unique experiences, unesco - )’ EH(SA!'S ot %, 3 TOURISM
social connection responsible resaurce use territorial cohesion quality and authenticity i Gl sty W FORALL
wopeen.

There is an extremely strong conceptual |l ink bet
in terms of the Mediterranean Diet. The Mediterrtr
practice, and a resource for ttieme.i tWNE IO ddesfeil me
Mediterranean Diet as a set of skills, knowl edg
growi ng, harvesting, fishing, ani mal husbandry
especially sharing and conSbomsngefoadt ({ SNEEE&€O, b
critical for an analysis of touri sm, because it
tot al heritage Thus, |l andscapes of producti on,
household kno I,edkgoesplfteasltlltvyalpractices, and the
become part of how food is recognized as a cul tu
Di et can serve s a tool to appl-tyourhies npr irnecsipllie
[

a
vi sibility, and regional cohesion to the devel op
ughout the EUSAIR area (Ministry of Cohesion
I o 25) .

t hro

of S venia, 20

Tour-ws se , t he holistic nature of t eex pMe d ietnerer a
infrasi’ﬁlrnucttouurra sm. It is crucial for gastronomy I
of sl ower pasceensand vpel aceavel , wvhheprreo dvicseirtso,r sf airnms
trees, vineyards, fish markets, rural homes, and
as an entry point into local culture and all ows

experience as theésliocalgi { DECbey 280@€)yv Similar t

~N—

\\ N

™



Co-funded by
m REPUBLIC OF CROATIA MnmiLernr e” the European Union
Ministry of

EU Stra :ﬁ Tourism and Sport  !PA aorion

Adriatic a 1d onian ch;icw

EUSAIR FACILITYPOINT

tourism is where culinary ©practices, destinati
intersect, Sso gastronomy tourism is not seen sin
2012, 2017) .

Addi tliygansatir onomy i s the core aspect of the ilnthan
devel opment and strengthening of specific types
active tourism, and moresffdilceénbiej enidieas 2coud & )u.a s
expression and a tourism resource that shapes vi
gastronomic experiences contribute to | ocal eco

responsible tourism practicessi dasedoaomgcbaous

support sustainable devel opment when properly pl

2025). 1t wultimately contributes to sustainable

and bal ancing authedtiitgi tyandeccomnonminci twi apar ti ci
3

Sal ameh, 2023) .

Accordingly, it is possible to identify three di
tourism policies, whi ch ar e brought together t
Medi therama Di et . Cul tural continuity refers to the
have been passed down bet ween generati ons, t h
Environment al embeddedness represents the tradi
seasons, utilizinhasxmedisveursdids, odltbipywe ddislo,uracneds ,| e
using |l ocal resources in an environmentally sust
ClHEAM' s use of this diet as a bled edieamtc e( Pwir Init n ¢
Dernini, 201 2; FAO & ClI HEAM, 2015) . Economic ter
Di et connects the producers, processor s, restaur
that participate in theebWMedittherebyeameBitétnhgi a
chain. This relationship is particularly relevarl
rur a-mi gouati on, and fragmented agrifood systems ¢

4. 1.RBole in shaping tourism demand

The gl obal fl amduisdaspe deemand has shifted substant
gastronomy tourism emerq@rionwi mg amde mdst hecdmasmies
niche segments. Tourism demand has increasingly
expercieeeki ng, authenticity and participation. Gi
because it enables visitors to | earn through t
Mediterranean Diet can shape this dganatndorn amyt hr
tour,isim offers visitors distinctive |l ocal produc
and freddhted eweretrd.enAdg,ali tt ocurredastmnes opportunitie:c
harvesting, cooking, d@iamdntgassltpdrve gt.eorudigitnsgm n d cou raaggg

|l onger engagement with places, seasonal rhyt hms
consumption of iconic sites.
FigwreThe role of the Mediterranmaand Di et in sha
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THE ROLE OF THE MEDITERRANEAN DIET
IN SHAPING TOURISM DEMAND

Food is no longer just what we eat — it's why we travel.
The Mediterranean Diet inspires experiences,
connections and a deeper meaning of place.

THREE WAYS THE MEDITERRANEAN DIET SHAPES TOURISM DEMAND

m GASTRONOMY TOURISM ® @

Distinctive local products, culinary EXPERIENTIAL TOURISM SLOW TOURISM A GROWING GLOBAL TREND
techniques, restaurants and Hands-on participation in harvesting. Longer engagement with places,
focd-related events. ooking, fishing, pre seasonal rhythms and local The global culinary 1 /3 Gastronomy is a key
foraging and tast communitis. tourism market was motivating factor for
) n9%TiG s estimated at of tourists consider international travel and
— . P — -— B A the culinary offer a a primary vehicle for the
\ e = Wik T @ o D USD 922 BILLION primary eriterion in transmission of cultural
- 2 A | - in2023 destination selection heritage.
CAGR > 16% (World Feod Travel Association) (UNWTO, 2017)
(Future Market insights, 2024)
DIVERSE TRAVELER GROUPS, DIVERSE EXPECTATIONS EUSAIR COUNTRIES: ADVANTAGES IN A CHANGING GLOBAL MARKET
Q @é @ O Olioﬁ §E=, Greece & laly: Long-standing globel reputation THE CHALLENGE
= %= for world-ciass culinary destinations and Demand exists, but knowiedge of the cultural
CULTURAL & RURAL & NATURE FAMILIES & SILVER (55+4) GROUPS & ionic gastronamic traditions. and sustainability values of the MD is often
HIGH-SPENDING TRAVELERS EDUCATION GROUPS TRAVELERS COMMUNITY SEEKERS Croatia: Wine and olive ofl routes (INTERREG lirmitad among 'W";"' operators.
TRAVELERS Enjoyfam-to-table  Look for cooking classes,  Prioritize healthy gating,  Seek connection, ADRION QNES & QNES Plus) bring the MD. neratia ial, 2025
Seekcurateddning  Meals, olive & wine farm-to-schoct wellness, slow travel and local traditions, heritage to life through structured itinerarles. N THE’SOflmON
experiences, local b, hiking, and Spensncet s gt epariences || Setvals anctstarsd ~  Slovenia: “Slovenian Cuisine" showcases how Tourism bazed on the Mediterranean Diet
oot ol b stays on farms hands-on learning in nature. community meals g oGkl grecaents; aesacriality wod Ehe MD Toquices
culinary traditions. framewark build a strong food identity. ¥ Interpretation & storytelling
3 — v Educated and trained staff
— | : Montenegro: Rich tradition of high-quality v Destination-spacific experiences
olive oil with untapped tourism potential, . Labeling linking menus to local producers
F 3 v Clear communieation of environmental
iyt \ >, Bosnia & Herzegovina: Strong Mediterranean- and sustainability values
X D) cfusenced food traditions with potential Withut these elements, the MO risks becoming
— for further development. a generic “healthy food" theme rather than an
authentic expression of food, community and
The Mediterranean Diet s not a single product - it is Sy

that respond to different motiv: anomu-dma I(e m

Authentic food. Authentic place:

WHY IT & | Strengthens ocaleconamies m Preserves Pror bl fonger stays @ \ Buids resiionce s .
@ it bl >§~ reads tournm ot
MATTERS e B wdlocd ey s WLN‘W‘ 7)) ard cowta e Qﬂ Sustainable tourism for a better future.

The UNWTO's Second Gl obal RepONWT@0O1Gpsti demo my
gastronomy as a key motivating factor for inter

transmi ssion o
accelerated: t
expanding at a
According to t
the culinary

e

compound annual growth rate excee
e

of f
economic stake

Worl d Food DmavedlhiAgds oodi atoiuon,s
er
of effective gastronomic posi't

I n addition t o this demand framewor makda hehe
Mediterranean Diet wu

either one prominent dish or a specific 4 egion
encompassing and offers a wholbg cambénohgtagr.i

|l andscapes, artisan producti on, s e af saocneat | e dc yt col uersi, ¢
experiences fit very well wAtohdOB@D @ DWUkR-)s mdefxip!
an experience thatvelsvolfveantmulatcitploem, | such as
|l earning, and emotional connection to place.
within the framework of slow tourism, where tou
|l ocal cul obwee paca,sand ultimately contributing

and responsible use of resources.
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cul tur al heritage. tMarse tmenanthe
gl obal culinary tourism market

a pri marya cfriiguerre otnhatn udnedsetri:

ni queA obd thomhti icahstt etnod maon yf otc
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Mor eover, there is a diverse demand from the dif
hi gher budgets seek outs cfuegatterdi dg nli omga lelxyp eg d wern
meal s prepared by chefs. However, there are rur
ftAmd abl e di shes, hel ping to harvest ol i ves, Wi |
arning about alyoamal ifnroad,ridmdirstsm facilitileg.

oups may seek cookti@wghabdblaserpenmniremcd.ar®mi | ver (
55) tourism groups want to eat healthy and ma
i loeemoptri ng wel |l ness. Conclusively, this shows t
urism product but a platform for destinations

r various segments of the market.

—hn—héo@-—h
OO0 T ™= 0o

, EUSAI R cbuatvaesaphpaseodestcampetitors
vironment. Greece and Italy have-1ong h
inary destinatsitamsi wigegastheinommaay K otk
g atshe most popular in Europe by touris
olive oil routes that were funded thro
ect represent tangible product developn
I MD heritage into more structured we
ni zed itineraries ( EUSAIARI oGreTRO T
nia is an example of how even a srm
the development of a | ocal food i de
, and that the MD may not al ways be t|
branding for food intamsfiitmoot her Moagi
y ogfuapriotdyu coilnigv ehiogihl , and Bdsmidda nagnd
aditions heavisltylienfcludd maegd Ipy aMddictee
tap irmtson tplheiemtiimher ent tou

e
(0]
a
e
n
u
e
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ough 0
dii me S|
ramewor k
ngredien
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t the same ti me, there is a disparity in the e
nowl edge of the cultural and sustainability <cor
t al . (2023) show that there is aodlemdrd afnrcdimr
n t he Medi terranean Di et , whil e at t he s ame
nderstanding from tour operators.

However, -sdedeamd owt h of tourism based on the Medi
through br akmdnin ngx ampine,, as part of tourism based

foll owing wild.l be required: intespeet &t corms,t oede
|l abelling system connecting the menu items with
environmental / sustainability of the Mediterranese
pl ace, the Mediterranean Diet could become a ger

health and not connected to the fooddi temmaneayw,
Di et was created.
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anean Dieti i1 n EUSAIR
t o

4. 1. Bhe Medi e
| destination |1 dent
|

It rr
contribution
authenticity
O H
l'iterature finds ctuéenmradvantsagectr
ri sm. Therefor e, the branding of t he
i storical, ecol ogical, institutional

The
mar

tical
tpfl ace
ass wi t h

® X O
~ o =

The Medi terranean Di et i s generating a |ink b
connedcdtwwed he physical and cultur al amndssccapesqgf |a
agricultural varieties, met hods of food producti
about the village or town. With incdeiasimgcacmnimpg
| anguage of destinations that di fferentiat
nity for a competitive advantage that s
of each | ocation.

O o
C T T
— 0T O
-~

rtu
ur e
l e countriegi om wtiel EXJSAt Re Mediterranean
t destinations, varying in levels of sopl
ences in the degree of t hehieri rg asatpraccn amy tbor
i tnerama Di et in the promotion of sustainabl e t
natrrme nt i oned in various contéxt s hamsdHofweedi, f fie
i mportant to analyse and highligéatakheconteni
Medi terranean Diet as a whol e.

ti1p
ris
f r
i

oSLWOoOomToC
c Qo o —
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For exampl e, countries such as Il taly @anadse@r eece
gastronomic tasrwelml sastoewel oped strong agritou
respective countries, and developed numerous ge
lt@al yand Gr eecset r onomi ¢ brands ar e bot h i nterne
l ongst asdomigeshiof i nt e,ramadt i hoanvael srterpountgatr e.qni on al
They are already wusing food, Wi ne, olive oil, an
destinatiohnnaddatiwaes. they have botahikbesnoifdeint
recognised communilttiad sy bay hUNESEO.t he i nscription
is intertwined with the Mediterranean Diet, on
I ntangi ble Cultural Heritage. off n Hamaedaey omé gi fri
routes are devel oping elcenesnst s hoef ctohuentddéyd hatr eoruinddn
wi nend tradition)alha®r eheed pc Uiesviememage UNESCO recogr
gl obe, and build upoard telgaid syt bl itolued sbm i n Gr eec
MD .
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Fi gur0e The Mediterranean Dig&d ¢oamEUSAl IRveEe omunegnryviesw

THE MEDITERRANEAN DIET IN EUSAIR COUNTRIES
CONTRIBUTION TO DESTINATION IDENTITY, BRANDING AND AUTHENTICITY

A SHARED HERITAGE, DIVERSE EXPRESSIONS, COMMON FUTURE
- N ADVANCED & LEADING - STRONG BRAND, HIGH MATURITY
THE MEDITERRANEAN DIET AS A REGIONAL CONNECTOR -
NG  THE MEDITERRANEAN DIET AS A REGIONAL CONNECTOR _| () oo s (@)

BUILDS DESTINATION VALUE ITALY extensive Gl system, strong agritourism and culinary routes.

“ E GREECE ~ UNESCO recognition (2010), powerful culinary brand, )
B B cmatic routes (olive oil, wine. traditional cuisine), strong L1}
Connects people, landscapes, ~=" regional identities. =

IDENTITY SLOVENIA ﬁ CROATIA
! . //‘W\/" )
e traditions and stories. { e o / \ J
e L
deat

N\

\
NS

2 N ? CROATIA — UNESCO recognition (2013), growing interest in
| AUTHENTICITY 7 S = % |\ & ) Adriatic gastronomy, wine & olive routes (INTERREG ADRION),
Rooted in local products, . = ', \ BOSNIAAND W' Si10ng progress in infrastructure and policy.
" \F \ =
traditional know-how and ‘/ \ N - S Jm "\ SLOVENIA ~ Not UNESCO-listed, but “Slovenian Cuisine”
conviviality. ( ) R ¢ \ w reflects MD principles (local, seasonal, diverse regions),
A\ /‘ 3 . coherent sustainability and quality systems.
® @ EXPERIENCE ' - Z EMERGING POTENTIAL — RICH HERITAGE, NEED STRONGER LINKAGES
m From farm to table, hands-on \ Sa = e z T |
¢ i / ~ Rich coastal and mountain cuisine with Mediterrancan

::::l:;?d oiktur GREECE | o ": b I . influences, growing agritourism potential, need stronger branding

-\ \ S J._LSERBIA W and certification

e IS \ 4 -Z/ \ BOSNIA AND HERZEGOVINA - Strong culinary traditions, alignment

g (3 O W J with MD principles, fragmented supply chains and limited |
BRANDING — e Ry () principles, frag pply
Creates recognizable, competitve = M %t Ay ndstem lniagration
and sustainable destination e X N / MONTENEGRO - High-quality olive oil, emerging agritourism
images. e /*_\ e S sector, need stronger institutional support and promotion.

{ )\f/ N | NORTH NORTH MACEDONIA - Traditional cuisine with Mediterranean
SUSTAINABILITY ALBANIA { /)/‘ ¥/ MACEDONIA influences, developing agri-food sector, limited international visibility
Supports local economies, = @ SERBIA — Strong food culture with Mediterranean & Balkan ~
biodiversity and responsible MONTENEGRO N ™ heritage, need better connection between producers and tourism. @
tourism, gt
Strong collaboration & shared initiatives NICHE OPPORTUNITY ~ SMALL BUT DISTINCTIVE
----- Emerging collaboration & opportunities / @“ SAN MARINO - Small territory, unique heritage and local food
& _/} traditions, ideal for niche culinary and heritage tourism.

( GASTRONOMY TOURISM il KEY ENABLERS FOR ALL EUSAIR COUNTRIES

MATURITY SCALE 42—‘2‘ & B ? ? .@/»;’ el 3‘5 “:- &;

LEADING  ADVANCED PROGRESSING EMERGING  EAALY STAGE

Sustainable food  Education & skills Geographical Cross-border Authentic storytelling  Community involvement
Systems & short | for tourism and indications & & & i & fair economic
From strong global brands to ch hospitality quality labets knowledge sharing marketing benefits

.
Together, EUSAIR countries can turn the Mediterranean Diet into a shared brand of authenticity, sustainability and quality of life - EUSAIR Stronger together.
strengthening destination identity, supporting local communities and creating memorable experiences for visitors. 2D ‘coinc s crsisssn Sustainable future.

ue to becoming an EU menbhydNESGGC ROrld@ghtaisa csoegenni s e
n increase in interest from tourists in explori
egi 6thas made remarkable progress towards esta
ncreasing tourism based on theag Meadirtaertrraircd ainm €
nstitutional met hods to encourage the promotic
ational tourism strategy of Croatia indicates t
e

connected to the ower &lrlome ftfhoer tc otacs t ead t esneda stom
lylearound experience, by establishing a sense of
Xperiences as c il ant epda rhedl tl derl g ehrgi cMDf. ar mi ng ar ea
ncreased f T2 odnd b20 v2e tMarect att, QO@&Zt)i.a r

it n of its gastronomy practices. I

E opean Region of Gastronomy 2026
urism (I GCAT) (I GCAT, 2026) . Mo r
£

~DO"Q OV OTS TS Q

—_—_— ==

o award thi-sher Estbpeans Repgt be -bfy G&ELAToOoNoO
CAT, 20 )
Sl ovenia is not formally recogniiosne dofa st hae pMerdti toef!
Di et , but it does possess an original national

principles of theeWMadithgr taoané @arc abDi dtood sources,

~N—
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biodiversity. It hwrs @adlser edretves opteai nakbsl eo t our i
regi onal gastronomy, quality cyB8ltedesni aain dc uciusliinne
diverse culinary heritage combined of three unig
Mediterranean.

on

On tolhpeposite side of the spectrum ame tthtee WeWS A&lir
Bal k@@Ahlsbani a, Bosnia and Herzegovi na, North Mace
have a hi ghl gi gdneivffeid aameid c uhiemat nge compati bl e
Medi terranean Diet, but have much | ess develope
valorisation ofThéeédy shdwedgéedreeridlalge.established s
their cultures, bnuti nhtaov et hlee sdse sitnitneagtriaotni omar ket s,
certifications, and 4dowuei smagmérat@odqamiogpuagmrioa dls
in these countries represents a relatively | ow g
Eusoat, 2623)d, su@mply chains to t hdee veen do pceadn shuenyeorn
| ocal mar kets, and the |Iinkages between the tour
we ak
San Marino is a particularly iintyerwisthng dasei n
identity, so its |l ocalised food customs and encl
opportunity, whi ch .i sBesion dgsliIBalnhd tMasriignhouné a@epelde m
ideally suheedtfagre immdhye t our i-senalt @datmr dwsf bamgei o
overarching food systems.
Hence, each of t he exampl es above il lustrates
Medi terranean Diet, are not simply-tthreaysdrhiebrea b | e
adjusted to take into account the institutional
and cultural geographies of the host country.
Howevkberetis potenti al for | ocal governments an
greater tnwvastmeninstitutional resources needed

candidate countries and ,shneal Meedi tsetrartaense.a nF ocro aesx &
Al bamil @ang wi féingSaegribniga i n trxatdylte ohabt B8auberenes
influenced by both Ottoman,asndvelMd diatsertrhmen ermaw t a
sector being devel opeepvinddMoatwayegtraw build an MD
to systematically position the%be agvapbtageds EHEA
Mediterranean Diet aFlsagsahiemgi Br ajnedti ati ve (Il ed b

Pill arPiSlaadder the new EUSAIR Action Plan 2025)
Diet as a driver of sulsapmemtb,| e@itldluan cseg o preurraatli o
Adr i-lagrican wielgli osegek to use these regional i nt
infrastructure of branding that will allow al/ M

reputation f ort iEnUaStAiloRn MDs ed e(sEur opean Commi ssi on,
Aut henticity in this case is not to be seen as a

Mor e speciifti ciasl lay maj or hurdl e to cr opsrseviimutshiys
st atlendgr asai a €2023) demonstrate significant g a|
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nducted among restaurant owners and staff | oca
chtaifs gap can be attributed to a |l ack of k
mponents, the menu offerings of restaurantgs. ca
uld be considered authentic. The Bmpl iac atrraonnd
sociated with MD authenticity is only going t
ing sold has maintained its authentic and oric
wever, there must be ongainng hienveastkmdrn tn gmade Mi
ucation of tourism industry personnel, the pr
d the devel opment and preservation of the sho
oducts to theodrnees. plates of

esul t, the term "authenticity" canthe corr
to which community membfeosdwdaoyws wiolulrii sd sa m
mai ntaining contamd berefitthe anesmond ingt e d uwil
timigs processt oeahdeei grueast et hgearveer nance meée@ahani sr
sm devel opment st ayprrodasenasblayndclcaudd utral t
nity. Systems suoldi @&t bgoenoghiinagythd lerédd goi on s

rs' mar ket s, cul i,naanrdy cpornofcausr ieethye @ v ey spt € ans
| ate aut henti csi.t yT hien taoh sveamrakdi fneg€ tsis/usetteens g/ st e n
| create a disconnection between the branding
I be selling images of the Mediterranean, yet
worbdingxettanda,rodi sedd mihemrat s ng s mal | produce

o -

, the f& amaowooke giforcdlISAd&Rver nance stru

I cooperation, devel opi ng cloenmmmdosn br
to this gradient. More developed ¢
countries and provide &noevgi eomal ebraan
territories to takeiacvaminage dff andet
on. A major risk tosspewerssbeaeidimedbec ol cd
e countries having the most capbaeirryt 6fr nes
mar gi nal i s edf raonnd tahbel eb rtaon dbrelmaetf cnet obet be

535 ~~0 7 Mm®m® S —
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4. Dr ganagrci cul t ur ecawnntEdiSPAdIoRy at i Vv e
and sustainable food chains__as

touri sm

Orgaagrci c @l swr @ pg &fpadrcmii ¥ gan agricultural method t
food using natural substances and processes, enc
and requiring far mer s to me et t he speci fic be
Commi ssion, 2026hicTharemfogehasesrgal i mited enviro
responsi ble use of energy and natur al resources
preserving regional ecol ogical. bal ances, and enh

The EU policy framewWosk medoghrsugh the European

to Fork Strategy, it has set the objective that
under organic farming by 2030. Mor eover, through
Uni on eesktsi mul ate demand, converfdiiao m, oprgame sait
(European Commi ssion, 2020; 2021) , as wel | as t

policy (CAP) (European Commission, 2021a).

Fi gurle The concept of organic agricutlure in
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ORGANIC AGRICULTURE IN EUSAIR COUNTRIES

Innovative and sustainable food chains as drivers of sustainable tourism

9, RESPECTS NATURE
/ * Protects biodiversity (
+ Healthy soils and water EU POLICY FRAMEWORK
- « Low environmental impact |
‘ EU Green Deal
and Farm to Fork

HEALTHY FOOD, HEALTHY PEOPLE SUPPORTS LOCAL COMMUNITIES Strategy
» Chemical-free production 6 ‘ " @ Strengthens local economies | Target: 25% of EU

+ High animal welfare standards 4-7— « Creates jobs in rural areas agricultural land under

« Better for people and planet Preserves traditions and knowledge organic farming by 2030
ORGANIC
{ AGRICULTURE ] Evorganc
Action Plan

Stimulates demand,

A foundation for

BUIKLS RESKIENTEODD SYSTEMS sustainable tourism : ?:g;Tc:“m‘ASNSPARENT ) conversion, processing
+ Climate change adaptation in the Adriatic-lonian and \@lug chain
+ Resource efficiency region + From local producers to local organisation

restaurants and hotels

- Traceable, fair and trustworthy
« Less waste, lower emissions Supported by the
\ ENRICHES TOURISM EXPERIENCES | Common Agricultural
« Authentic food experiences / Policy (CAP)

+ Long-term foed security

« Farm visits, tastings, cooking classes Mobilising funding and

« Slow, meaningful and place-based tourism support for organic
transition

BENEFITS FOR SUSTAINABLE TOURISM AND THE EUSAIR REGION

DIFFERENTIATES ATTRACTS PROTECTS CULTURAL GENERATES FAIR CONTRIBUTES TO
DESTINATIONS RESPONSIBLE VISITORS AND NATURAL HERITAGE ECONOMIC IMPACT CLIMATE ACTION
Unique landscapes, Growing demand for Maintains traditions, More value stays in the Reduces emissions,
products and stories authentic, healthy and landscapes and biodiversity region, supporting local sequesters carbon and

create strong sustainable travel for future generations. producers and communities. supports ecosystem health.
identity and branding. experiences.

Organic agriculture and the Mediterranean Diet go hand in hand to create authentic experiences,
strong local economies and a better future for people, nature and destinations.
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Organic agriculture is a key enabl i-lmags edntda uriiosm
although the two conceptrsnesigedl d Thet Meedi tenfanme
include produtbvtsathaseasonal, and traditionally
certified organic. Neverthel ess, organic farmin
credibility by providing regulated standards f o
chemical i nput s,Heawrcck , t roaogeaanldicl iatgyr.i cul ture i s ¢
towards more sustainable food production (Europe
for biodiversity, soil, ani mal iweddratraen ae doff aswp
institutions and knowledge systems (European Con
Generally, organic farming is especially relevan
chan8pegecifically, organic agricemissieeocgcananedump
carbon sequestratiofarwhibiedsveppsitiynd F&AO, 2015
This means that, i f well managed, organic agric
mitigation and ecosystem acosdadiwngt itoon.r eFscerarehar
production systems | ocated in the Mediterranear
vulnerability from an increase in temperature an
affect crop yi elOd2sHp(weuwleiedg pe i entci oll es of organic f
great i mportance on maintaining soi/l fertility

sustainabl er eaqnidl icd ntmadlet ernati vvkad e®d cfoavmint g omat
Thefroerrec,l uidi ng organic production as part of reg
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the EUSAI R membiemh copmoenrt esi ty to mitigate envir
the growing consumer demand for "clean" and "fai

Additilgnaorganic agriculture can commenbal el jtwi f

Howevernoitsemawe as a single solution, but agVya
for sustainable food s yhksenecreso r(ghunlilldewa gerticomd t. r, i R0t
several Sustainable Development Goals (SDGs), es
food security, healt h, climate acti on, and biodi
policies and value chabnshebpgahnignaparmaaclye pr a
sustainability targets.

Furthefmometf he per sp,act iave oarfp otnewnrti socldmn-gastr onom)
touriasm baesi ag f acttdhre it"rergmst r o,noorngya'ni ¢ agricultul
di ffer.€oti @xaansptlacy,r aant s and | odges providing cer
Di et produce are helping to preserve |l ocal ecosys
regiSdmi Ifdrmlaynci al support bgrebni ntarnacnisailt iionns taintduts !
i nvestmelnatsed t o or g arire ggroimd slitrogrressisneati wit f
financial and environmental aspirations expresse
Commi ssion, 2025a).

Addi tionadlsl ya, gtrhoemieng recognition and | egal sign
DistridtstrEeBito). This refers to geographical ar
operaands| ocal authorities who have fsotranenda bd gyr e
manage the 1|1 ocal resources based on organic val
organizational framework to connect the agricult
organic district, the Medit@gr memedry dinetexipereélea
actual "short food supply chain" of food sourcec
hotels and restaurants. This strategy results |
industry as well as dJrceaitrepacdquadft abhe ®©cwomniosmm

producer s.

4. 2.3t ate, ,amrdenrdesgi onal di sparities o
agriculture

Organic farming 1is no Ionger mar gi nal , even th
countries &BAO, seMemalsy,( al ghao ghfarmlng gener at e:
model s, emphndyamedcded val uel FOAM,nNuzx@amtardckatsa (show
progress and a significant gap to the 2030 targe
that the EU shama wafnda&gr iocg glathnurcalf alrani ng i ncr eas
an stimated (IBEA % 2idi2H6)0.23ncl udes that the pace

t0|$n,re t hant odawhmlch the 25% target by 2030 (EEA

Moreover, the EUvaasv eprlaagcee d nat201202. 5% of wutili sed
Greece, and Slovenia above 10% (Eurostat, 2024)
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shol d but has

erenti ateerBUSA
el
a
i

e expansion over t he pr
f

orporate some

0

e
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shown

dRcpaes that certain EU Membe
ement of organic agriculture
ti bet ween organic farmir
ilnogp scal e/ certi c on capacity/ marketi ng c|
a% iivrecr ease comp@aoed, wiahgelrye as a result of
scheme assistance (policies) combi Mfed mwi t h
mand from consumers for organic products, and
inciples in governance of food systems through

ducti ve i nter
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o< SO0 =
ol
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EUSAI R area has a varied | endcwywmdpe dt thatstroefilc
U policies treated agricultwiale deawelsopndedn
ean Union countries, Iltaly and Greece are t
e entire EU in aerwme afeaoovohl ongeni andr oél
in 2022 was approximately 2.3 million hect
c area in the EU, and about 10% of the wut
Eurostat, 2022) .
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mor e
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e. However, each country faces similar cha

precise data comparisons berptweganeachbhhanpo
han 10% UAA, where 79% of the country's ce
ows and pasture. Slovenia's structure is a r
and upland farming thatridahmitnatad s ptrivelucyt éoal Il aa
Further more, Croatia had the most pronounced <ch
with organic area increasing by fourttimes st hde
| argest percendlalgeEUW ncaowertsrei o@odf since joining the
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Fi gurzZe Organic farming in EUASAIR
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EU OVERVIEW - PROGRESS AND TARGET

ORGANIC FARMING IN EUSAIR

g, @ @t
: ; ; uny i farmi
Organic agriculture supports a more sustainable Grkiatio il e
food system and rural development across the region. 5.9% > 10.8% 25% 10.5% ~200%
in 2012 in 2023* by 2030 of utilised Driven by CAP support, n
agricultural area consumer demand and Y

(Farm to Fork Strategy)

“estimated sustainable food policies

DI S o | SN R R
ORGANIC FARMING IN EUSAIR ORGANIC AGRIICULTURE IN THE EUSAIR REGION (2022)*
EU MEMBER STATES (2022) Shiare: of Grganic aria/in utlised agricuttralarss (UAA) EUSAIR NON-EU COUNTRIES ~ LOW ORGANIC SHARE

Share of organic area in utilised

agricultural area (UAA) 4 . Albania
Slovenia < 1% of UAA o Main reasons for low

Croati organic shares
5 nJ ) Bosnia and Herzegovina « Limited access to EU agri-
a
E e [ o wn Q) 1IN A
— Bosnia and 5
4 Herzegovina - « Weak certification and
@ soes [ o+ oy 0.3% g o regulatory framemorks
10.2% Montenegro AN
- + Low domestic demand
- Croatia 73% o and price premiums
Montenegro
T L
Macedonia et + Underdeveloped export
0.6% {niche potential, very small sector) R P
’ EU average 10.5% o AR channels
i Albania ) :
B - 04% @ Serbia + Fragmented supply chains
840 > < 1% of UAA and infrastructure
@ ttaly: ~2:3 mitlion ha organic (=17% of EU organic area)
Source: Eurostat, 2022 Sy s
<1% g, San Marino
San Marino ' \Very small area - focus on govemance  Source: EEA, 2023
@ Croatia: Orgaic area increased fourfold from 2012 10 2022 No data - bt

~ the largest % increase among EU countries.

vailable data (2022)
Eurostat, 2022; EEA, 2023; FiBL & IFOAM, 2025, Jovanovic, 2025

Source: Eurostat, 2022 *Late

The gaps ar e muklhS Ati Byugnetrr iwehse ntthhdetUa be |l oogp aoed t o
countries thatt hWeU.noth ebbeall o nsgt attad stics on organic
countries of the Western Balkans typically do nc
EU Mediterranean countries. I n many cases, |l and
Macedpannida Serbia is | ess than 1% of total  and &
organic production for these countries in the s

Natur al resources preseandi pabMtommneh eag g’

cient area to providie ta issa bnbobrgelptr fooi Wwar & v d

025)
deal for nichhet dtelve|l ipame naf the organic sector
uf fi
bout governance systems i n chteoratnds thepgliy agleai ns

The EEA has estabU i EBAdcddmear antoinng countries, p é
Nort h Maaedonildaneaall reported organic product
usable agricultural area i,thet HarBEA diBBhAr i2F2 D)e.
countries (and the EU countries) relates to a |
access to -emBA r amgment al S uppweak mencfhraans tsrmsct ur
regul atory/ certificati ognani canperivvodwkcst at ek atoefd dtoom
purchasing of productusdetdeveghopedperemoumschanne
organic producers to access moreamdfleeaitnrgge:
amounts of net inceme from their product

N
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Consequentl vy, al | parts of EUSAI R are facing a
produch@ons betweeaetnbeds&U coumtnr ihew, wel |l organic
agriculture have been developed at the regional
Countbreitesseen three regions (ltaly, Greece, anhd n
highly devfeoogpeidn mges &, mmaln emer gi ng framewor ks"™  n
asymmetries affect how closely linked the touris
with high organic proportions andr dgdleasted b pleus isrhegs
will beralvl det-qgquhad ihtiygh ocal ly produced food requi
style tourism products. I n contrast, businesses
wi || have much weaker credidielliatty dwisd ror gle age dolumid
agricultural production.
Against this backdrop, policymakers are require:l
environment alampdrifwmrananilcievel i hoordga miecn ea wlt teidwea thir
context of competlimgtpredsmadevevsdurtge use | imita
2026)

4. 2.Qrgani c agrEUBIAItRreoiuantaampar at i v

anal ysi s

Based on the comparison data presented so far, w
in EUSAIR Grsbupl ¥,i Gckade, and Sloveni a, and th
by a higher share of organic farmland, pasn dwe | | a
certification system. Based on this position, t
pradts into the overall tourism experience (ol
biodistricts, stopovers on far ms, etc.).
GroupoddlCymati a, whi ch has dev,alnodp etdh eorreg ainsi cd epmao
touri sm. However, Chabl eagkasasdditt serkb to conn
with the coast al tourism market on a more syster
on islands with domestic producers).

Group 3sAlnlcehruudaa Bosnia and Herzegedobnaa, M&et &«
and Sa Marino. These countries have .sdahkgenieri cant
t hey have |l ess devel oped certification systems,
capaaindy |l ower visibilityhweolvadtugachai pr oductosrisr

TablBEUSAI R coiumdmp ersati ve owvgami ewagficulture and Me:
Di wtased touri sm

COUNTRY (G ORGANI C TOURI SM Al STRATEGI C
AGRI CULTUR HERI TAGE PRI ORI TY

POSI Tl ON LEVERAGE
l'taly, Gr Rel atively Establisli Move from
Sl oveni géorganic |l ancgastronomy, visibiégtat
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=2



Co-funded by
m REPUBLIC OF CROATIA MnmiLernr e” the European Union
Ministry of

U Stra :5.5 Tourism and Sport  !PA aorion
Adriatic a 1d onian ch;icw
EUSAIR FACILITYPOINT
more mature olive oil,, | ooiwmpact
mar ket struc and qgqdalbiet experienc
the EUSAIR ecosysten trace,amidl
climate re
Croatia Growing org. Strong co Connect ho nH
bel ow the st demand, UN demand wi't

oO— 0 —0 ——~ o +
®O»WYSODdTS T

ocCcoOoaQaT30Cc =™ 0d® =S

per f orbmear sw Mediterran produdevwsl

significantrecognmintdisdre shoudseéars on

potenti a andinter| inland pr
gastronon

Al bani a, Small er cert Rich tradi!/f Build cert
and Herzeg sectwerask,er cultures, capacity,
Mont enegro syst.amgl | o | andscampdks aggregatior
Macedoni a, ma ket penweitt emerging t | @i stainds cr
high poten product s, | border ro
conversion internatior
product s.

San Mari Limited agri Smastale he Devel op n+H
base makes culinaryanidt quality ex
orgalnamcd com proxi mity linked to

|l ess meani regional n heri,aamgler e

cooperati

ese variations atrkewnwotefiuse bBowtpsekticiaeés are n
vel oped systems, the focus is on wupgrading qu
eventewcnognmevy ci al i zation. I'n newer Ssystems, t he
il ding, providing certification assistance, a(
cal mar ket s, and creating opportuni tdileess st oofi nt
ere these systems exist, organic agricultural
at produce. I f farms convert without having es
i stribution styesrtnemsgl) abitlhigtryd anfgt ioo g a mwii ¢ | cont
onomically unsustainabl e. | f businesses engac
stainability without any purchase or wuse of | c
urism story becomesi sweeaakdianngd potentially m

e organic transition also has a relation to thi
d potential candidate countries through their
e CAPated rural devedomp meaftetiyn,stamdnequasl,i tfy st
ad to both submitting formal applications for
mpetitiveness of t hese countri es. However, i
stitutional spppowirdedeetldlbe t o dtes of certifica
pacity to carry out i nspections, data systems
sues, but represent the infrastructure throug

mo n s ttroatheed vi abl e and dependable to tourism mal
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4. 2.8hort supply -tchabhe, mbaelms and t c

val ue chains

Rel atively short food supply chains are pari
agriculture, as they pfomobd Tt hemsransboamaeiahni
supply chains create the possibsuppagr tfeod & aarrimeu
| ocal procurement cofndammcttast ifragsn, shoppser atni ve d
supply of cftar moprredsut aur ant s, thereby reducing t
providing visitors with visibility over the pr oy
Pl an (European Commission, 2021) identifiles | oca
scale processing as key aspects in enabling farn
associated with the sale of organic products.

Short food suppl yhacvheaiennse r(gseRdASGss) an organi zing p
sustainabl et oagtroiucruilstrurccevel opment (FAO, 201 4,; E u
They ar e characterized by a close geographica
consumer s, mi ni mal intermediary involvement, and

SFSCs haveoswse par MD and EUSAI R tourism. For one

l ocally produced food products that help create
ot her purpose, the SFSCs provide economic gain
intermedi ary wholesalers or |l arge multinational ¢
Short chains have been defined in several ways
geography, and other factors. For example, short
br andinmg product supply, they assi st in retainin
economy, they support visitor interpretation thr
help to promote seasonal design and use of | ocal

On theemwm Rammgabl e PPNy chains are particul arl
hotel ,-rdmmrkegtaurants, rur al accommodati on, an
enhance the opportunity to establish aetrana@inldl e
visitor Both economically and interpretively, t
understand how to associate specific foods with
culturally distinguishable practices.

Fi guur3e Trheel ati onship between organic culture, short s
chains in the Mednttextr amfe atnhdi et
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ORGANIC AGRICULTURE, SHORT SUPPLY CHAINS AND TOURISM VALUE CHAINS

SHORT SUPPLY CHAINS

g—»f""aw—»!'aﬂw

nn
Local Farmers' Markets C i Direct Supply 4
Production & Farm Shops Producer Gmups Loglsncs to Restaurants '
& Hotels v
ENABLERS & SUPPORT SYSTEMS \‘\ ‘/‘/ TOURISM VALUE CHAIN
Policies & EU Support Accommodation (Hotels,
° E‘):r::nlc:’:;:ne::an) Agriturismos, Rural Stays)
) e S a—— ORGANIC DU | - 3o
O i AGRICULTURE @ s
Infrastructure & Logistics o l:‘a:: Silonis y - -
g:‘u‘t::l;t’:rl;ge Cod Chelo; ) 2 ; R @ Irave?gg’e:::ies&
| Finance & Investment | s FARM-TO-T'IS; (FTT) ME 9 O ;Z’:i‘::z:,.&a,.ndmg
Py —> — — Iy
1 Chef / Local Menus & Visitor Experience Loyal Customers & I
: N;Js::ls):y Seasonal Dishes & Trust Repeat Visits :
i v - i
'\ CONNECTION WITH THE MEDITERRANEAN DIET 1
———————————— ° Y pls: -
> | b s e X (
Local & Traditional Food as Social Diversity & Landscape & LEGEND
Seasonal Foods Practices & Cultural Act Balanced Nutrition Heritage
\ut ‘—bﬂcﬂo‘ﬁoods&s:wices
’“. OUTCOMES FOR SUSTAINABLE TOURISM AND FOOD SYSTEMS | | ——p Demand & Value Flow
Impact Region L
\ J
Neverthel ess, operating on a s haoesrctalseu ppprloyd ucchearisn
not produce sufficiemtr glhaenyt imdy s!| aodk ptripedunéc e s
materi al s, | pgiashidigec ¢ alsuppoet s or docfuanecht aaf ehy
requirements in hotels and restaurants. I n addi
purchasing based on prirmoa,ndc anwear iddnrd et thyanr pywe arf
from | ocal producers. Addititomal laynondju @ utbd itche rl
policies and procedures, ,andlgancktefd uok er paqadé¢ Ipu
there are further barriers to establishing | ink
EUSAI R should not ondcyalp,bfootooda é sohéeénwestof nl provi
bet ween producer s: establishment of producer
mar ket pl acesl,evdelst pnat uo@ament guidelines, train
managers, and astabtsammadEmagieco hessi ng busi nesses.
The expansi-bodabfe Fa@aFmT) model s, or short suppl
connect agricultural f ood pr odsucceornst iwiutihn gh otshpriotu:
EUSAI R region, but at verfFordi ekemphe, rhtaby aadt
agrituadrmsampt i n 1965, i n whi ch agricul tur al ;
Agritiofrasmo, whi ebha samde hfoapmah!l i sgments in whic

visitors to a place used pAgmatutlypimos!| laygrgrcaditd
guests with most of the food products that t he

N
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establishing a diweeh tbenéobdomobsumed by gues
l andscape surrhbenedsnhgbltihg@mme dtni difealeyxt ensi ve, wi
approximatadgryi 2brnigd@esti ng millions of guests eve
revenueat edttion exceed EUR 1.5 billion annualJdy (
gr own consi dernesbt y o dda gieciceo h j ¢ altlhye tpharsosuignhg olftP n e
agritdreigimd Batiioanal Agriturismo Leg@ingldathindro (L a
regiagmrilt lrigs ssbTahtiisoncpnoepties an example of the
connections between agricultural production and
devel opreginon he

Furtherhmorger,owt h a@fgri toariamdin Greece has been
the | astdukedadeconti nued support from the Europe
has a significant amount of potenti al for creat
for sal editrhercatugfbanrsm mer ,ownarhned srecent surge in
devel opment of an experi entwhibacshr arabadt eduansmppap
farmers to engage directly with consumerg .as t hi
The barriers to the growth of rur al and agritou
bet ween providers of rural tourism and the manag
2023) .

On the otherirtlbhands maand FoTeli nngo dpeil osn eaerree s tiin Icandi
countri es. Mont enegro has been blessed]| aiwth ma
intesgstginable agriculture or for ecotouri sm, p
count Hpwewast al refgiitonfsr dment he Mediterranean di e
growing tourism déwnel dpmermats ea otf i VAil tbya.ni a, its re
regarding some of its natural | andscapes has off
f oMDbasedr al tourism 1in speci fic areas, such a S
Coastl Bmohe¢a,s ilti mited ability to create instituti ol

supply chailmrskdwd tsafficient resources.

Addi t i betalalays,ingir @ljA2ICRCUSi rcul ar economy Strategi e

c
d systems A R2a@2Di2t7i)on i |
r

and Solutions for agrifoo

thhas received funding through Imutne rcrn ggnl lilPtAaeAsbD,R I
BosaniHer zegovi na, Al bani a, Mo ,matnedn edgirroe,c t G rye eacded r aerx
i ssue tthheevgh opment of circular economy strateg
within-lAodriiaant iccoast al communities. Tagrsatwiindg told
principles of FTT into tourism valwue chain actiywv

4. 2. Agricul ture, bi odi vaenrds ittoyur iescno sy s
devel opphemtkages and i nterconnect

Agriculture and food sgsteest aeeviatonmentcalintclkal
climate change,,abdodieveusicey usess proving that s

N
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be reached without maj or changes i n Ebeowegnfoo

Environment Agency, 2026

Fi gurde The ecosystemladfnkagreisc ialntdurient er conectedne

nec
There is a fundamental <connection between organi
i s not mer ediyt aicsc iwreintttadn i nto the structure of
connection is particullamliwnrledemrsoamdap ¢ itmet Aids i a
one of the region's primary assets fidrs tmowsnti $mag
ecol ogical resources. The reasons that make Medi
for tourism include the visual splendour of ol
ecosystems (including bot hhecovaasrtiadt ya nadf tpelrarnetstart
associated with traditional agriculture in the r
Agr i c,wlvteur,gdaamei nfl uenced the development of the
without the agricultural practicearshab mawagbe
|l andscape and create these sites for tourism, th
attractive as they arep®otateoofi smet Wdayd' kn Bi bs
and Agri c&FEFADuU(2019) explains-bi halti vMedi tgr passcsars
global significance and contains very high | evel
species (crops), the wild relativese offr annodsief fcerro




















































































































































































































































































































































































