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PROMOTION AND
STRENGTHENING OF
VOCATIONAL
COMPETENCIES FOR
TOURISM 2015

KAROUND KRK —

living the past




PROJECT AIMS

General aims

the “Tourism Development Strategy 20

To create a new product which will enric

Partnership and long-term cooperation ¢
community and its institutions

Specific aims

Promotion of the town’s historical / cult
tourist offer

Production of a promotional short film
Production of a multimedia tourist brot

Production of an e-Cookery book with tre
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RESEARCH HYPOTHESIS -

Multimedia promotion of a tourist destination increases the
Interest of tourists in visiting the destination

Promotion of a destination through short films and videos
ead to a growing demand on the tourism market




The influence of promotional
tourism film on tourist

It affected their decision where to travel 62%
- Stimulated visiting destination websites 44%
- They became familiar with an unknown destination 41%

- They were encouraged to consider the destination
advertised in the promotional film 39%

Source: Research The 2013 Traveler’s Road to Decision: Affluent Insights,
thinkinsights Google 2014 showed categories that took certain steps after
seeing promotional tourism films






Multimedia sources used by tourists deciding
about their holiday destination

e Social networks 21%
Tourist destination websites 34%

Blogs, forums, websites containing other tourists’
experiences

Hotel websites 55%
Internet search engines 62%

lzvor: p://federicgonzalo.com/en/2012/09/11/how-travelers-
use-online-sources-for-travel-decision-making/



Advantages of using videos in the
promotion of tourist destinations

Travelling is an experience that affects all our senses, making
it very personal and emotional for the traveller

Before booking a trip, tourists must be able to visualize their
visit and activities during their stay

Promotional videos and the Internet help tourists visualize
their stay at a certain destination

Promotional videos educate tourists, raise their awareness
about the unknown destination and help them shape a
positive attitude towards the presented destination






ARMCHAIR TRAVEL

A promotional video ‘A Walk Around Krk’ shows all the
attractive sights and thereby promotes the destination

* This destination video guide includes a relived town history,
everyday life in the town of Krk, natural and cultural sights,
art, gastronomy, accompanied by musical background






PLANNING AND DEVELOPMENT OF A
NEW TOURIST PRODUCT

* The making of a tourist promotional video ‘A Walk Around Krk’ -
secondary school students as tourists guides take up the roles of historical
figures and take the visitors for a sightseeing tour of the town of Krk,
marking all important places and prominent historical and cultural sights

 The making of a tourist brochure within the presentational programme
Prezi

* The making of an e-Cookery 'book containing traditional dishes of Krk







MAIN PROJECT ACTIVITIES

Research and gathering data about destination
One-day educational tour of the town of Krk
Collected data processing and analysis

Tourism product development

Creating a social network page and project website
Promotional activities

Presentation of the project to all the partners







APPLICATION OF INFORMATION
TECHNOLOGY

The making (shooting and editing) of video A Walk Around Krk
The making of a promotional brochure A Walk Around Krk
The making (shooting and editing) of an e—CooR%@vbW‘ Bk

Posting the video to school website with the aim of pr’{)moting
and protecting the tourist product

Uploading to Facebook and other

Uploading of tourist promotiongz
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 The project A Walk Around
Krk presents the tourist offer
of the town of Krk in a
modern way; it is tailor-made
for a new generation of
tourists, with the possibility
of interactive data base
search by means of
photographs, multimedia
view of historical-cultural
heritage, gastronomy guide
and video presentation of
the making of local
gastronomic specialties




Video tutorial: Xmas cookies and cakes of the
island of Krk




PRODUCT LAUNCH

Media: radio station Otok Krk; printed media: Novi list, Krcki
val; Grad Krk website

Presenting the product to the public:

19 May — Decumanus Gallery Krk — the project A Walk Around
Krk was introduced through the exhibition of photographs
Zasopimo, zakantajmo, zatancajmo (Let’s play, sing and dance)
by students of secondary school Hrvatski kralj Zvonimir Krk —a
project for promotion of historical and cultural heritage and
folklore of the island of Krk

3 June — School day, 4 June St. Quirinus Day — events
commemorating the town of Krk

27 September — Tourism Day
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Ugostiteljska Skola
Opatija dobila je od
Ministarstva turizma
bespovratno 14.000
~ kuna za pro;ekt Opatijsk
= paleta, dok je Srednja
= : $kola hrvatski kralj
&£ Zvonimir dobila 15.000
e S Gy ‘E‘ kuna za projekt Dir po
p—e— : Krku. Ove su $kole,
-, - medu 22 srednje $kole koje Ministarstvo turizma
% & ¥ s gotovo 396 tisuéa kuna bespovratnih sredstava.
" atne potpore namijenjene su projektima koji se
na stvaranje turistickih proizvoda, promocuu i
LelT komunikacijske tehnologije, kao i razvijanje
nih obrazovnih centara te suradnju s medunarodnim
izvrsnosti.
mo dati poticaj mladima koji ce se jednog dana baviti
da budu aktivni i kreativni vec od Skolskih kiupa.
a, ukl;uélvanjem uCenika u kreiranje turisticke
doprinosimo ja¢anju konkurentnosti odredene
;ije, ali isto tako i povezivanju te jadoj suradnji
nih institucija i privatnog sektora. Kroz Cetiri godine
linistarstvo turizma provodi program, realizirano je ni
1ih ideja, a vierujem da ¢e i ovogodidnji projekti
i da miadi zaista trebaju i mogu biti vrijedni dionici u
u turisticke ponude nase zemlje, kazao je ministar
Darko Lorencin. Inage, od 2012. je za razne projekte
strukovnih Skoia izdvojeno 1,3 milijuna kuna. (A. 1.)
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WE COOPERATED WITH:

The town of Krk lﬂé,?&"&w

Cultural Centre in Krk

The island of Krk Tourist Board
The town of Krk Tourist Board
Vrbnik Tourist Board

The Frankopan Dukes of Krk Associatic
Dance groupiPoNs

Archery cl
Photostudi
Caffe bar










